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ahimmelfarb@kamberedelson.com 
 
COUNSEL FOR PLAINTIFFS 

 
 

IN THE UNITED STATES DISTRICT COURT  
 

FOR THE NORTHERN DISTRICT OF CALIFORNIA 
 

SAN JOSE DIVISION 
 
JENNA GODDARD, on her own behalf and 
on behalf of all others similarly situated, 
 
  Plaintiff, 
 
 v. 
 
GOOGLE, INC., a Delaware corporation, 
 
  Defendant. 

Case No. C 08-2738 JF (PVT) 
 
FIRST AMENDED COMPLAINT 
 
 
 
 
 
 
  
 

 

 Jenna Goddard (“Plaintiff”), for her First Amended Complaint against Defendant 

Google, Inc. (“Google”) alleges as follows upon information and belief, based upon, inter 

alia, investigation conducted by and through her attorneys, except as to those allegations 

pertaining to Plaintiff personally, which are alleged upon personal knowledge:  
 

PARTIES 

 1. Jenna Goddard is a citizen of the State of New Jersey. 

 2. Google, Inc. is a Delaware corporation with its principal place of business in Mountain 

View, California, and is therefore a citizen of Delaware and California.  Google 

operates the most widely used Internet search engine in the world. Google’s search 

engine is a top Internet destination, and Google claims publicly that it maintains the 

largest, most comprehensive index of websites and other online content.  

 3. Google’s primarily source of revenue is advertising, largely generated by its online 

advertising program AdWords.   Businesses purchase targeted advertising from 

Google’s AdWords program to promote their products and services.  
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JURISDICTION 

 4. On October 10, 2008, this Court found that it has subject matter jurisdiction over the 

causes of action asserted herein pursuant to 28 U.S.C. § 1332(d).  

 5. This Court has personal jurisdiction over Defendant pursuant to Code of Civil 

Procedure § 410.10 because Defendant resides in and conducts business in the State of 

California and many of Defendant’s wrongful acts arose or emanated from California.  

VENUE 

 6. Venue is proper in this Court pursuant to 28 U.S.C. § 1391 because the sole Defendant 

resides in and is subject to personal jurisdiction in this District. 

CONDUCT COMPLAINED OF 

 7. This case arises from the ever-increasing computerization of cellular telephones. The 

cell phones used and owned by Plaintiff and the other class members are sophisticated 

electronics equipment and contain many (if not most) of the same capabilities and 

equipment as traditional desktop computers, as well as cellular radio signal processing 

technology.  

 8. This computerization means that most modern cellular telephones now are capable of 

transacting commerce in a variety of ways, including—most significantly for the 

present purposes—“premium” text message services.  These services, also known as 

“mobile subscription services” and “mobile content” include products that range from 

the basic (customized ringtones for use with cell phones, sports score reports, weather 

alerts, stock tips, horoscope services, and the like) to those requiring more advanced 

capabilities (such as direct payment services, interactive radio, and participatory 

television).  

 9. The mobile subscription industry has grown in recent years from a small community 

of hobbyists and pioneers to a multi-billion dollar marketplace.  This explosive growth 

has occurred almost entirely without regulation by the states or the Federal 

Government.  Predictably, this new industry has become a haven for unscrupulous and 

deceptive operators who seek to profit unlawfully by taking advantage of unwitting 
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consumers through their cellular telephones.  

 10. Given the manner in which mobile content is billed to customers, fraud is 

unfortunately easy to achieve and difficult to detect. Unlike transactions made using 

checks and credit cards, which require a signature or a highly private sixteen-digit 

credit card number, the only thing a mobile subscription service needs to charge a 

consumer for its products is the consumer’s cellular telephone number.  Once a mobile 

subscription service obtains a consumer’s cell phone number, it can cause that 

consumer to be billed for services and products irrespective of whether the consumer 

actually agreed to purchase them and, in the process, cause text messages containing 

“premium” content to be sent to the “subscriber’s” cell phone, draining that cell phone 

of computing resources such as data processing and storage capacity.       

 11.  Any mobile subscription service, using only a cell phone number, can simply provide 

that number, along with an amount to be charged, to a billing aggregator (e.g., m-

Qube, Inc. (“m-Qube”)). The aggregator, in turn, instructs the relevant cellular carrier 

to add the charge to the bill associated with that cell phone number. The charge then 

appears on the consumer’s cell phone bill, often with only minimal, cryptic identifying 

information. 

 12. Because the anti-fraud protections normally present in consumer transactions—such as 

signatures, receipts, and private credit card numbers—are absent from this process, the 

likelihood of false charges increases enormously.  And, because a substantial part of 

mobile subscription “sales” are affected through websites employing fraudulent 

methods, such as misleading, oblique, or inadequately explained pricing and consent 

procedures, that likelihood increases by another order of magnitude.  

 13. Mobile subscription services have powerful financial incentives to collect as many cell 

phone numbers as possible, but little incentive to ensure that the owners of those 

numbers have actually agreed to purchase their goods and services.  Indeed, mobile 

subscription services go to great lengths to make their marketing material as 

uninformative as possible about the price of services, subscription periods and 
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cancellation procedures, all in an effort to keep consumers in the dark about their 

services’ true cost.  

Google’s Role in the Scheme to Defraud 

 14. Google’s advertising services are an essential step in the process by which mobile 

subscription services defraud consumers.  Without the ability to drive users to their 

websites, mobile subscription services would be unable to earn virtually any revenue, 

no matter how misleading or fraudulent their subscription services.  Absent advertising 

through Google, the fraudulent mobile subscription services would have significantly 

fewer visitors to their websites and their illegal revenues would drop dramatically. 

 15. Google’s search engine is possibly the most-visited website on Earth.  Google’s 

massive base of daily users provides an enormously powerful platform for Internet 

advertising.  Google capitalizes on this enormous advertising potential, and earns the 

majority of its revenue, through its AdWords program.  

 16. The Adwords program involves short advertisements, or “AdWords,” being paired 

with selected keywords that correspond to the advertisements. When a consumer’s 

search on Google’s search engine matches, or even suggests, the advertiser’s selected 

keywords, Google displays the customer’s AdWords ad as part of the result of the 

search. Each AdWord ad, when clicked on, takes the consumer to the advertiser’s 

website.  

 17. When Google first introduced AdWords in or around 2000, Google would develop and 

manage nearly all aspects of an advertiser’s account for a set monthly fee. 

 18. Starting in 2005, Google offered advertisers in the AdWords program a service called 

“Jumpstart,” which managed and assisted advertisers in setting up their particular 

AdWords campaigns.  For a flat fee of $299, a Google specialist would draft 

advertisements, choose keywords, and set cost per click budgets.  

 19. The implementation of an AdWords campaign has been, and remains, a collaborative 

effort between Google and those who use Google’s advertising services since the 

inception of the AdWords program in or about 2000.  Although the level of Google’s 
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involvement has varied throughout the life of its AdWords program, Google’s conduct 

not only encourages illegal content to be created but, in addition, effectively requires 

advertisers to engage in illegal conduct.   

 20. On information and belief, when an advertiser’s AdWords purchases exceeds a certain 

dollar amount, Google will participate in in-person meetings with such advertisers— 

and has met with companies described in this Amended Complaint—in order to 

provide tailored advice on how best to optimize their use of AdWords, including 

proposing ad budgets, selecting keywords and designing ad copy. 

 21. Google’s involvement in the advertising process for the mobile content industry was 

especially pronounced. Indeed, Google’s involvement was so pervasive that the 

company controlled much of the underlying commercial activity engaged in by the 

third-party advertisers. Google creates algorithms, known as “suggestion tools,” for 

use by advertisers and consumers alike.  These algorithms control and determine the 

results given to its advertisers and to consumers for any search conducted through the 

use of Google’s search engine.  Through the use (and manipulation) of these 

algorithms, Google not only encourages illegal conduct, it collaborates in the 

development of the illegal content and, effectively, requires its advertiser customers to 

engage in it.  

 22. Such algorithms, written to maximize Google’s financial interests, will “suggest” 

specific keywords to advertisers using its AdWords program that enter words or 

phrases describing the good or service advertised, or by simply entering the website to 

be promoted. In most industries, this is an innocuous exercise that generally benefits 

all parties. However, in an industry as susceptible to fraudulent transactions as the 

mobile content industry, certain keywords, such as those that contain the word “free,” 

are well known to induce consumers into unwittingly signing up for services even 

when such services are not free.  

 23. As evidenced by Google’s opposition papers to Plaintiff’s Motion to Remand, one 

search term, or “keyword,” that is particularly relevant to the mobile content industry 
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as well as the instant litigation is “ringtone,” as it accounts for a disproportionate 

amount of all mobile content sales. When an advertiser enters the keyword  “ringtone” 

into Google’s AdWords, Google unilaterally provides alternate keyword “ideas” 

through its “Keyword Tool;” keyword ideas that will trigger the appearance of the 

relevant advertisement if selected by the advertiser. Two of the top five (including the 

overwhelmingly dominant first suggestion) and fully half of the top ten most 

suggested keywords Google provides to advertisers who have indicated a desire to 

purchase the search term “ringtone” contain the word “free.” [See attached Exhibit A]. 

 24. Google suggests the same terms to consumers using its search engine.  When 

consumers enter the search term “ringtone” on Google.com, Google automatically 

suggests alternative variations of the term “ringtone,” several of which contain the 

word “free,” such as “ringtones free” and “ringtones free download.” [See attached 

Exhibit B].  In addition, when consumers enter the search term “free,” or even the 

letters “fr,” one of Google’s top automatic “suggestions” is “free ringtones.”  [See 

attached Exhibit C].  Such suggestions are so influential that the clear majority of all 

search volume on Google associated with the word “ringtone” also is associated with 

the word “free.” [See attached Exhibit D].  

 25. These keyword suggestions or “ideas,” under most circumstances, are typically 

utilized only at the discretion of the advertiser. However, for mobile content 

advertisers, of whom almost none provide genuinely “free” products and services 

whatsoever, the choice to disregard Google’s keyword suggestions that contain the 

word “free”—even when such advertisers affirmatively know that the advertised 

products are not free—means that such advertisers must forego advertising on as much 

as two-thirds of all “ringtone” searches on Google.  

 26. Foregoing such an overwhelming percentage of the search market necessarily means 

dramatically reduced revenue for any mobile content advertiser, if not a complete exit 

altogether from that business. Consequently, mobile content advertisers accepted 

Google’s “ideas” to include the keyword “free” along with the keyword “ringtone” in 
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order to advertise to the majority of “ringtone” searches even if their products are not 

free. The resulting effect of these misleading advertisements was that fraudulent 

mobile content advertising flooded the Internet, leading to certain of Google’s top ten 

largest buyers of its advertising services being subjected to government investigation. 

(See Office of Attorney General, State of Florida, Assurance of Voluntary Compliance 

AzoogleAds US, Inc. a/k/a Epic Advertising, Inc. attached as Exhibit E).   

 27. Google’s tolerance towards such misleading advertising is unusual. Because certain 

products and services are illegal or deemed by Google to be commercially 

unacceptable, Google has voluntarily compiled a list of products and services (ranging 

from anabolic steroids to weapons) it does not allow to be advertised on the Google 

website under virtually any circumstances.  

 28. Of the approximately 30 categories of banned products and services on this list, called 

a “Content Policy,” Google created an exception for mobile subscription services.  

This extraordinary exception allows mobile subscription services to continue to 

advertise on Google if they comply with one condition: conform the content of their 

website (i.e., the landing page linked to such services’ advertisements on Google) so 

as to clearly and accurately disclose a host of highly relevant information to consumers 

about purchasing mobile content, such as the service’s price, subscription period and 

cancellation procedures.  

 29. Google knows mobile subscription services are loathe to provide this information for 

fear of scaring off potential customers, so Google set up a procedure, memorialized in 

contract and made known to the public on its website, to enforce this policy by 

disallowing advertisements for mobile subscription services that link to non-compliant 

websites.  Unfortunately for consumers, Google has systematically failed to enforce 

this policy or live up to its contractual obligations, irrespective of its public 

pronouncements to do so, opting instead to actively participate in the development of 

AdWords campaigns deceptively advertising and sale of mobile content.  

 30. Google is well aware of the magnitude of problems regarding informed authorization 
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from cellular phone subscribers that plague the mobile content industry. Google is 

keenly aware that mobile subscription services frequently do not disclose their billing 

terms and conditions clearly to cellular telephone users and often fail to obtain any 

authorization from cellular phone users whatsoever.  One of Google’s largest mobile 

content advertiser customers, Azoogleads US, Inc. d/b/a Azoogle (“Azoogle”), 

recently settled claims brought against it by the Office of the Attorney General of the 

State of Florida for deceptively marketing mobile subscription services on Google and 

other search engines. 

 31. Google’s awareness of these industry-wide problems is reflected in its contract with its 

advertiser customers (called the “Advertising Program Terms,” attached hereto as 

Exhibit F), including purveyors of mobile content. Google’s Editorial Guidelines are 

incorporated by reference into its Advertising Program Terms: 
 
Google and Customer hereby agree and acknowledge: 
 1. Policies. Program use is subject to all applicable Google 
 and Partner policies, including without limitation the Editorial 
 Guidelines (adwords.google.com/select/guidelines.html),!

Google, Inc. Advertising Program Terms (Aug. 22, 2006).  

 32. In turn, the Editorial Guidelines include Google’s Content Policy, which contains 

language specifically relating to “Mobile Subscription Services:” 
 
We allow the advertisement of mobile subscription services only when the site 
clearly and accurately displays price, subscription, and cancellation 
information. This includes, but is not limited to, sites that promote 
downloading ringtones, wallpaper, or text messages for predictions, love life 
advice, news, personality quizzes, and/or other entertainment services. 
 
If your site promotes mobile subscription services and requires users to enter 
personal information such as names or phone numbers, your site must meet the 
following criteria: 
 
1.  Prominently display these details on the page where users first enter 
personal information (such as a name or phone number): 
  * The identification of your service as a subscription 
  * The price of the service 
  * The billing interval (such as per week or once per month)  
 
2. On the first page where users enter personal data, provide a prominent 
opt-in checkbox or other clear mechanism indicating that the user knowingly 
accepts the price and subscription service. The user should not be able to 
proceed without opting in. 
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3. Clearly display cancellation information (or a clearly marked link to 
cancellation instructions) on your ad's landing page, the first page of your site 
users see after clicking on your ad.  
 
All of the items above should be located in a prominent place on your webpage 
and should be easy to find, read, and understand. 

 Google, Inc. Content Policy (2008). 

 33. Beyond the legal enforceability conferred on these words by contract, these statements 

in its Content Policy amount to public representations by Google of the accuracy and 

clarity of pricing, subscription, and cancellation information that Google users can 

expect to find on third-party websites linked to AdWords advertisements for mobile 

subscription services. 

 34. Google’s failure to independently enforce its Content Policy, despite public 

pronouncements to do so, goes beyond a mere lapse in ministerial or editorial function. 

Rather, it amounts to a material breach of an express contract to monitor content 

appearing on a specific group of websites owned and operated by third-parties that has 

led directly to damages of an untold magnitude.  

 35. Moreover, prior to displaying those AdWords ads, Google routinely scans or 

downloads the landing pages of the websites that link to advertisements on the Google 

website, as providing the webpage is a prerequisite to the publication of an ad. 

Consequently, Google knows (or consciously avoids knowing) whether a particular 

landing page complies with its Content Policy. 

 36. Driven by financial motivations, Google intentionally refuses to enforce its Content 

Policy with respect to mobile subscription services. Google intentionally misleads 

consumers by making public representations that it will not allow advertising for 

mobile subscription services which do not “clearly and accurately” disclose relevant 

pricing and related information, while at the same time allowing such advertising to 

regularly appear on its website.  

 37. Google’s failure to enforce its Content Policy stands in stark contrast to other 

advertising restrictions in Google’s Content Policy— such as the prohibition on 

advertising for gambling—which Google does enforce (though apparently only 
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because it felt pressure to do so after a separate lawsuit was filed against it). 

 38. Google derives significant sums of money from mobile subscription services which 

advertise through Google.  

 39. On information and belief, a portion of Google’s top 250 AdWords customers who are 

mobile content purveyors utilize landing pages that are not in compliance with 

Google’s Advertising Program Terms (“Fraudulent Mobile Subscription Services,” 

discussed below).  Google continues to provide the Fraudulent Mobile Subscription 

Services advertising under the AdWords program and continues to receive and retain 

advertising revenue from them, despite knowing (or consciously avoiding knowledge) 

that 1) their websites do not comply with its Content Policy, 2) they earn all or 

virtually all of their revenue through unauthorized mobile content charges to cellular 

telephone accounts, and 3) many of the consumers victimized by these Fraudulent 

Mobile Subscription Services found the websites using Google’s search engine.  

Google’s Motivations for Prohibiting Mobile Subscription Fraud 

 40. Google’s advertising expressly guarantees that its mobile subscription advertisements 

will be non-deceptive for two relevant reasons.   

 41. First, Google attempts to create the appearance that its search engine is protecting 

users’ interests, in order to gain and maintain the trust of consumers.   

 42. Second, Google hopes to lull governmental agencies into falsely believing that Google 

is acting responsibly to prevent rampant fraud and abuse, which Google is in the 

unique position of either allowing to continue (and reaping vast ill-gotten financial 

gain for doing so) or ending almost completely. 
 

The Facts Relating To The Named Plaintiff 

 43. In or about 2000, Plaintiff purchased new cell phone service for her personal use. 

 44. Upon renewing her cell phone service in or about 2007, Plaintiff agreed to pay her 

wireless carrier a set monthly fee for a period of about 24 months. 

 45. In or about December 2007, Plaintiff visited the Google website to find a ringtone 

provider. Plaintiff entered the keyword “ringtone” and similar variants into the Google 
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search engine and clicked on one or more of the AdWords advertisements appearing 

along the search results.  

 46. After clicking on the AdWords, Plaintiff was taken to Fraudulent Mobile Subscription 

Services websites, such as those attached as Exhibit G, which failed to display the 

required information pursuant to Google’s Advertising Program Terms. 

 47. Plaintiff entered her cell phone number on one or more of such websites, which 

represented the terms of such mobile content as free, complimentary or otherwise 

deceptively unclear. Shortly thereafter, Plaintiff’s cell phone account was charged by 

one or more of such purveyors of mobile subscription services and their agents, 

including m-Qube, for unwanted mobile content services in the form of “premium” 

text messages. 

 48. At no time did Plaintiff authorize the purchase of these products and services, and at 

no time did Plaintiff consent to such purveyors or their agents sending text messages 

to her cellular telephone.  

 49. During the relevant time period, m-Qube and other billing agents of mobile content 

purveyors caused Plaintiff to be charged service fees, which Plaintiff paid, in amounts 

not less than $9.99 for such mobile content subscription services.  
 

Class Certification Allegations 

 50. Plaintiff seeks certification of a Class under both Federal Rule of Civil Procedure Rule 

23(b)(2) and Rule 23(b)(3). 

 51. Pursuant to Federal Rule of Civil Procedure 23, Goddard brings this action on behalf 

of herself and all other similarly situated people as members of a Class, as defined as 

follows: All persons or entities who suffered damages as a result of clicking on a 

Google AdWords advertisement for mobile subscription services which linked to a 

Fraudulent Mobile Subscription Services website.  

 52. Class Numerosity: On information and belief, the Class consists of at least one 

thousand individuals and other entities, making joinder impractical, in satisfaction of 

Fed R. Civ. P. 23.  
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 53. Class Commonality: Common questions of fact and law exist as to all Class members 

and predominate over the questions affecting only individual Class members. These 

common questions include: 
 

(a) Whether Class members are third party beneficiaries of the 
Content Policy incorporated into Google’s Advertising Terms; 
 

(b) Whether Google breached its own Advertising Terms by 
allowing the Fraudulent Mobile Subscription Services to 
continue to use the AdWords program; 
  

(c) Whether Google undertook a duty to protect Class members 
from misleading landing pages used by the Fraudulent Mobile 
Subscription Services; 
 

(d) Whether Google breached its duty to protect Class members 
from misleading landing pages used by the Fraudulent Mobile 
Subscription Services; 
 

(e) Whether these practices violate the Computer Fraud and Abuse 
Act (18 U.S.C. § 1030); 

 
(f) Whether Google aided and abetted the commission of fraud and 

trespass to chattels by the Fraudulent Mobile Subscription 
Services; 
 

(g) Whether Google knew about the practices and income of the 
Fraudulent Mobile Subscription Services; 

 
(h) Whether Google consciously avoided knowing about the 

practices and income of the Fraudulent Mobile Subscription 
Services; and 
  

(i) Whether Plaintiff and the Class are entitled to relief, and the 
nature of such relief. 

 54. Class Typicality: Plaintiff’s claims are typical of the claims of other Class members. 

The wrongful conduct of Defendant threatens the Plaintiff and other Class members 

with the same injury and/or damages arising out of and based upon the same 

transactions, made uniformly to the Plaintiff and the public. 

 55. Adequate Representation: Plaintiff will fairly and adequately represent and protect 

the interests of the other Class members, and has retained counsel competent and 

experienced in complex class actions generally and class actions specifically involving 

the instant subject matter. Plaintiff has no interest antagonistic to those of the Class, 

and Defendant has no defenses unique to Plaintiff. 

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page12 of 87



 

13 
Case No. C 08-2738 JF (PVT) 
FIRST AMENDED COMPLAINT 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

 56. Predominance and Superiority: This class action is appropriate for certification 

because class proceedings are superior to all other available methods for the fair and 

efficient adjudication of this controversy, since joinder of all members is 

impracticable. The damages suffered by each individual Class member will likely be 

relatively small, especially given the burden and expense of individual prosecution of 

the complex litigation necessitated by the actions of Defendant. It would be virtually 

impossible for the Class members to individually obtain effective relief from the 

misconduct of Defendant. Even if members of the Class themselves could sustain such 

individual litigation, it would still not be preferable to a class action, because 

individual litigation would increase the delay and expense to all parties due to the 

complex legal and factual controversies presented in this Complaint. By contrast, a 

class action presents far fewer management difficulties and provides the benefits of 

single adjudication, economy of scale, and comprehensive supervision by a single 

Court. Economies of time, effort, and expense will be fostered and uniformity of 

decisions will be ensured. 

 57. Policies Generally Applicable to the Class: This class action is also appropriate for 

certification because Defendant has acted or refused to act on grounds generally 

applicable to the Class, thereby making appropriate final injunctive relief or 

corresponding declaratory relief with respect to the Class as a whole. Defendant’s 

policies challenged herein apply and affect the Class uniformly, and Plaintiff’s 

challenge of these policies hinges on Defendant’s conduct, not on facts or law 

applicable only to Plaintiff.  
 

 Count I: Violation of the California Unfair Competition Law 

 58. Plaintiff incorporates by reference and realleges all paragraphs previously alleged 

herein. 

 59. The cellular phones used and owned by Plaintiff and the other Class members are 

sophisticated electronics equipment and contain many (if not most) of the same 

capabilities and equipment as traditional desktop computers, as well as cellular radio 
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signal processing technology. These cellular phones are computers under the definition 

of 18 U.S.C. § 1030(e)(1). Further, these cellular phones are used in interstate or 

foreign commerce and communication, and are protected computers under the 

definition of 18 U.S.C. § 1030(e)(1). 

 60. The delivery of SMS (or “Short Message Service”) messages to cellular telephones is 

performed according to industry standards The technical protocols of these standards 

require that transmission of mobile subscription to a cellular phone (and the 

subsequent billing of that account) is not complete until the cellular phone transmits a 

confirmation signal. Thus, the unauthorized charges to phone numbers attributable to 

mobile subscription services require interactivity and access to the cellular phones of 

Plaintiff and the other Class members. 

 61. The Fraudulent Mobile Subscription Services so accessed the cellular phones of 

Plaintiff and the other Class members with the intent to defraud them out of the 

services’ unauthorized charges, the access furthered that fraud, and the mobile 

subscription services obtained payment of the charges through this fraud. 

 62. In addition and/or in the alternative, the Fraudulent Mobile Subscription Services’ 

unauthorized charges damaged the cellular phones and cellular services of Plaintiff 

and the other Class members. If the Fraudulent Mobile Subscription Services’ 

unauthorized charges are not paid eventually, the cellular carriers will discontinue all 

services (including cellular service) to the affected cellular accounts. Because Class 

members must pay additional fees to maintain their cellular service, these charges 

impair the availability of Class members’ access to and communication with their 

cellular service. Consequently, the Fraudulent Mobile Subscription Services’ charges 

constitute “damage” under the definition of 18 U.S.C. § 1030(e)(8) and payment of 

these charges constitutes “loss” under the definition of 18 U.S.C. § 1030(e)(11).  

 63. The unauthorized charges alleged in this Amended Complaint have caused Class 

members, collectively over the last year, to pay more than $5,000 in additional fees to 

their cellular carriers to maintain their cellular service. 
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 64. Thus, the Fraudulent Mobile Subscription Services’ acts alleged above violate 18 

U.S.C. § 1030(a)(4) and/or 18 U.S.C. § 1030(a)(5)(B). Moreover, the Fraudulent 

Mobile Subscription Services derive all or substantially all of their revenue through 

such violations. Hence, all or substantially all revenue of the Fraudulent Mobile 

Subscription Services (and consequently any funds paid by the Fraudulent Mobile 

Subscription Services) are derived from a “specified unlawful activity,” as that term is 

defined in 18 U.S.C. § 1957(f)(3) and 18 U.S.C. § 1956(c)(7). 

 65. The Fraudulent Mobile Subscription Services pay Google for its AdWords services. 

On information and belief, this payment is made to a depository account held by 

Google at one or more “financial institutions” as that term is defined in 31 U.S.C. § 

5312(a). On information and belief, many if not all of the Fraudulent Mobile 

Subscription Services have paid Google for its AdWords services well in excess of 

$10,000. Moreover, Google bills each of the Fraudulent Mobile Subscription Services 

for the AdWord services they use on a monthly or other periodic basis. On information 

and belief, many if not all of the Fraudulent Mobile Subscription Services monthly or 

periodic payments to Google for the AdWords services exceed $10,000. 

 66. Google knows (or consciously avoids knowing) that the Fraudulent Mobile 

Subscription Services derive all or substantially all of their revenue through 

unauthorized charges to users’ cellular telephone accounts and therefore, all or 

substantially all funds from the Fraudulent Mobile Subscription Services necessarily 

represented criminally derived property.  Further, Google substantially participates in 

the creation of AdWords ads, their associated keywords, and in driving end consumers 

to pages operated by the Fraudulent Mobile Subscription Services.   

 67. Google violates 18 U.S.C. § 1957(a) by accepting payment from the Fraudulent 

Mobile Subscription Services for AdWords through a financial institution, when it 

knows that such payment represents criminally derived property, and such payment in 

fact represents the proceeds of a specified unlawful act.  

 68. By reason of its violation of 18 U.S.C. § 1957(a), Google’s acceptance of payment 
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from the Fraudulent Mobile Subscription Services is an unlawful business practice and 

constitutes unfair competition under Cal. Bus. & Prof. Code § 17200. 

 69. Plaintiff and the other Class members have been damaged by this UCL violation because 

they have ultimately paid additional fees to maintain their cellular services they would not 

have had to pay if the Fraudulent Mobile Subscription Services had not placed 

unauthorized charges on their cellular accounts. Absent Google’s provision of AdWords 

services to the Fraudulent Mobile Subscription Services, the Class members would never 

have been damaged by the Fraudulent Mobile Subscription Services. Absent Google’s 

knowing violation of 18 U.S.C. § 1957(a), it would have never provided AdWords services 

to the Fraudulent Mobile Subscription Services, and Class members would never have 

provided their personal information to the Fraudulent Mobile Subscription Services 

(enabling them to place the unauthorized charges).  

 70. Plaintiff, on her own behalf and behalf of the other Class members, seeks an order 

enjoining Google’s unfair competition alleged herein, and restitution of property 

gained by such unfair competition under the UCL (Cal. Bus. & Prof. Code § 17203), 

as well as interest and attorney’s fees and costs pursuant to Cal. Code Civ. Proc. § 

1021.5. 
 

 Count II: Breach of Contract 

 71. Plaintiff incorporates by reference and realleges all paragraphs previously alleged 

herein. 

 72. The Content Policy incorporated into Google’s Advertising Terms is a contract 

between Google and the Fraudulent Mobile Subscription Services.  

 73. Plaintiff and the other Class members are the intended third-party beneficiaries of the 

contract.  The intent to benefit Plaintiff and the class members is shown by the mutual 

obligations under the Content Policy alleged in Paragraphs 21 and 22. The Fraudulent 

Mobile Subscription Services understood that the Content Policy relating to mobile 

subscription services was intended to protect Google users who were also cellular 

subscribers from unauthorized and inadequately disclosed charges. 

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page16 of 87



 

17 
Case No. C 08-2738 JF (PVT) 
FIRST AMENDED COMPLAINT 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

 74. The Fraudulent Mobile Subscription Services’ landing pages do not comply with the 

Content Policy. Google breached its obligations, as alleged in Paragraphs 21 and 22, to 

only allow advertising that complied with the Content Policy. Further, Google 

substantially participates in the creation of AdWords ads, their associated keywords, 

and in driving end consumers to pages operated by the Fraudulent Mobile Subscription 

Services. 

 75. Plaintiff and the other Class members have been damaged by Google’s breach of the 

Content Policy because they have ultimately paid additional fees to maintain their cellular 

services they would not have had to pay if the Fraudulent Mobile Subscription Services had 

not placed unauthorized charges on their cellular accounts. Absent Google’s provision of 

AdWords services to the Fraudulent Mobile Subscription Services, the Class members 

would never have been damaged by the Fraudulent Mobile Subscription Services. Absent 

Google’s breach of the Content Policy, it would never have displayed AdWords ad or 

associated keywords for the Fraudulent Mobile Subscription Services’ misleading landing 

pages, and Class members would never have provided their personal information to the 

Fraudulent Mobile Subscription Services (enabling them to place the unauthorized 

charges).  

 76. Plainitiff, on her own behalf and behalf of the other Class members, seeks damages for 

Google’s breach of contract. 
 

 Count III: Negligence 

 77. Plaintiff incorporates by reference and realleges all paragraphs previously alleged 

herein. 

 78. Under the common law of California, Google had a duty to Class members because it 

voluntarily undertook to protect them from unauthorized charges by the Fraudulent Mobile 

Subscription Services. When it formulated, published, and enforced its Content Policy, 

Google expressed an intent to protect Class members from misleading landing pages used 

by mobile subscription services. When Google collaborated in the creation of—and sold 

AdWords to—the Fraudulent Mobile Subscription Services, the assistance and ultimate 
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transaction was intended to influence Class members’ mobile subscription purchasing 

decisions. 

 79. The risk that Google’s AdWords would provide advertising for mobile subscription 

services that made unauthorized and inadequately disclosed charges to Google users’ 

cellular subscription accounts was foreseeable. Google voluntarily undertook a duty to 

limit and prevent that risk when it adopted the provisions of its Content Policy relating to 

mobile subscription services. 

 80. Google breached that duty when it permitted the Fraudulent Mobile Subscription Services 

to advertise through its AdWords program and aided in the creation or development of the 

AdWords ads, associated keywords, or in driving end consumers to such ads through its 

search engine. 

 81. Plaintiff and the other Class members have been damaged by Google’s breach of its duty 

because they have ultimately paid additional fees to maintain their cellular services they 

would not have had to pay if the Fraudulent Mobile Subscription Services had not placed 

unauthorized charges on their cellular accounts. Absent Google’s provision of AdWords 

services to the Fraudulent Mobile Subscription Services, the Class members would never 

have been damaged by the Fraudulent Mobile Subscription Services. Absent Google’s 

breach of its Content Policy, it would have never displayed AdWords for the Fraudulent 

Mobile Subscription Services’ misleading landing pages, and Class members would never 

have provided their personal information to the Fraudulent Mobile Subscription Services 

(enabling them to place the unauthorized charges).  

 82. Plaintiff, on her own behalf and behalf of the other Class members, seeks damages for 

Google’s negligence. 

Count IV: Aiding and Abetting 

 83. Plaintiff incorporates by reference and realleges all paragraphs previously alleged 

herein. 

 84. Trespass to Chattels: The Fraudulent Mobile Subscription Services intentionally and 

without informed consent, gained access to the cellular phones of Plaintiff and the 
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other members of the Class, used these phones, occupied their memory, and disrupted 

the service for these phones.  

 85. The actions of the Fraudulent Mobile Subscription Services alleged herein imposed an 

additional marginal cost on Plaintiff and the other members of the Class’s operation 

and use of their cellular phones. The Fraudulent Mobile Subscription Services 

interfered with Plaintiff and the members of Class's unencumbered use of their cellular 

phones. The function and operation of the cellular phones of Plaintiff and the other 

members of the Class was impaired by the unauthorized mobile content and 

corresponding charges placed on the cellular accounts of Plaintiff and the other 

members of the Class by the Fraudulent Mobile Subscription Services.  

 86. Violation of the CFAA: As alleged above, the Fraudulent Mobile Subscription 

Services violated the CFAA and damaged Plaintiff and the other members of the 

Class. 

 87. Violation of the UCL: The Fraudulent Mobile Subscription Services made misleading 

statements which reasonably led Plaintiff to believe that she would not be charged if 

she provided her cellular phone number. Specifically, the Fraudulent Mobile 

Subscription Services, and their agents including m-Qube, failed to clearly and 

accurately disclose the price, subscription period and cancellation procedure of their 

services and that Plaintiff would be charged for such mobile content services. The 

other Fraudulent Mobile Subscription Services made similar misrepresentations to 

other members of the Class. 

 88. Plaintiff and the other members of the Class were damaged because they relied on the 

misrepresentations by the Fraudulent Mobile Subscription Services. Specifically, 

Plaintiff and the other members of the Class paid more to maintain their cellular 

service than they would have otherwise paid, because of the unauthorized charges by 

the Fraudulent Mobile Subscription Services. 

 89. The actions of the Fraudulent Mobile Subscription Services are unlawful and 

fraudulent business acts or practices and constitute unfair competition under Cal. Bus. 
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& Prof. Code § 17200. 

 90. Google’s Knowledge: As alleged above, the ordinary operation of the AdWords 

program gave Google ample opportunities to discovery that the acts of the Fraudulent 

Mobile Subscription Services were tortious, as alleged above. Google actually did 

learn and know that the Fraudulent Mobile Subscription Services committed the acts 

alleged above, and that such acts were tortious. 

 91. Google’s Assistance: Despite its knowledge of the Fraudulent Mobile Subscription 

Services’ tortious acts alleged above, Google continued to supply advertising to the 

Fraudulent Mobile Subscription Services through the AdWords advertising service. 

Further, Google substantially participates in the creation of AdWords ads, their 

associated keywords, and in driving end consumers to pages operated by the 

Fraudulent Mobile Subscription Services. This advertising was an essential part of the 

Fraudulent Mobile Subscription Services’ scheme, because they could not collect 

unwitting users’ cellular numbers without Google driving Internet traffic towards their 

landing pages. 

 92. Under 18 U.S.C. § 1957(a) and/or Cal. Bus. & Prof. Code § 17200, Google had a 

separate and independent legal duty not to exchange advertising for funds it knew the 

Fraudulent Mobile Subscription Services had derived through the criminal and tortious 

acts alleged in this Complaint. 

 93. As a direct and proximate result of the aiding and abetting of these acts, Plaintiff and 

the other members of the Class have suffered injury, damage, loss, and harm, 

including, but not limited to, losses for payment of unauthorized mobile subscription 

charges appearing on their cellular telephone bills and for consumed computing 

services of their cellular telephones, including computer time, data processing, and 

storage capacity required to receive such unauthorized services. The wrongful conduct 

Google aided and abetted was a substantial factor in causing this harm. 

 94. Google’s aiding and abetting of these wrongful acts was willful, oppressive, and in 

conscious disregard of Plaintiff’s rights in contract, and Plaintiff is therefore entitled to 
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the disgorgement of gains Google received for marketing tortuous mobile subscription 

services. 

 WHEREFORE, Plaintiff prays that the Court enter judgment and orders in her favor 

and against Defendant as follows: 
 

(a) An order certifying the Class, directing that this case proceed as 
a class action, and appointing Plaintiff and her counsel to 
represent the Class; 
 

(b) Equitable and injunctive relief against Defendant, including a 
constructive trust, an accounting, and an injunction prohibiting 
the continued unlawful business practices alleged in Count I; 

 
  

(c) Damages; 

 
(d) Restitution and disgorgement of all ill-gotten gains unjustly 

obtained and retained by Defendant through acts complained of 
herein; 
 

(e) An order granting reasonable attorneys’ fees and costs, as well 
as pre and post-judgment interest at the maximum legal rate; and 
 

(f) Such other and further relief as this Court may deem 
appropriate. 

 

Dated: January 16, 2009 
  
             By: /s/ Alan Himmelfarb   

 
Alan Himmelfarb 
KAMBEREDELSON LLC 
2757 Leonis Boulevard 
Los Angeles, California 90058 
(323) 585-8696 
ahimmelfarb@kamberedelson.com 

 
Jay Edelson 
Myles McGuire 
KAMBEREDELSON LLC 
350 North LaSalle, Ste 1300 
Chicago, Illinois 60654 
(312) 589-6370 
jedelson@kamberedelson.com 
mmcguire@kamberedelson.com 
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It's All About Results™
Help | Contact Us

Keyword Tool

Use the Keyword Tool to get new keyword ideas. Select an option below to enter a few descriptive words or

phrases, or type in your website's URL. Keyword Tool Tips

Important note: We cannot guarantee that these keywords will improve your campaign performance. We

reserve the right to disapprove any keywords you add. You are responsible for the keywords you select and

for ensuring that your use of the keywords does not violate any applicable laws.

new Want more keyword ideas? Try the Search-based Keyword Tool, a new tool that will generate ideas

matched to your website.

Results are tailored to English, United States Edit

 

How would you like to generate keyword ideas?

 Descriptive words or phrases

(e.g. green tea)

 Website content

(e.g. www.example.com/product?id=74893)

Enter one keyword or phrase per line:

ringtone

 Use synonyms

 

Selected Keywords:

Click 'Sign up with these keywords' when

you're finished. We'll remember your

keyword list when you create your first

campaign.

No keywords added yet

+ Add your own keywords

Sign up with these keywords

Filter my results

Get keyword ideas

Calculate estimates using a different maximum CPC bid:

US Dollars (USD $)

 Recalculate  

Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

Keywords related to term(s) entered - sort by relevance 

[free

ringtones]
1 - 3 $2.27 2,240,000 Feb Add Exact  

[ringtones] 1 - 3 $2.12 823,000 Aug Add Exact  

[ringtone] 1 - 3 $1.57 246,000 Jul Add Exact  

[free ringtone] 1 - 3 $1.68 201,000 Sep Add Exact  

[download

ringtones]
1 - 3 $2.21 60,500 Jan Add Exact  

[free mp3

ringtones]
1 - 3 $1.62 49,500 Nov Add Exact  

[cell phone

ringtone]
1 - 3 $1.88 40,500 Jan Add Exact  

[ringtone

maker]
1 - 3 $1.22 40,500 Sep Add Exact  

[download

free ringtones]
1 - 3 $1.86 33,100 Jul Add Exact  

[mosquito

ringtone]
1 - 3 $2.16 27,100 Oct Add Exact  

[free ringtone

downloads]
1 - 3 $2.02 22,200 Oct Add Exact  

[free music

ringtones]
1 - 3 $1.79 18,100 Jul Add Exact  

[funny

ringtones]
1 - 3 $1.54 18,100 Jul Add Exact  

Google AdWords: Keyword Tool https://adwords.google.com/select/KeywordToolExternal?defau...
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[mobile

ringtone]
1 - 3 $1.95 18,100 Jan Add Exact  

[cell phone

ringtones]
1 - 3 $2.09 14,800 Nov Add Exact  

[free cell

phone

ringtones]

1 - 3 $2.00 14,800 Jan Add Exact  

[free mobile

ringtones]
1 - 3 $1.85 14,800 Jul Add Exact  

[hot ringtones] 1 - 3 $1.87 14,800 Dec Add Exact  

[nextel

ringtones]
1 - 3 $2.43 12,100 Feb Add Exact  

[polyphonic

ringtones]
1 - 3 $1.76 12,100 Dec Add Exact  

[ringtones for

cell phones]
1 - 3 $2.22 12,100 May Add Exact  

[ringtones for

free]
1 - 3 $2.30 12,100 Mar Add Exact  

[download

ringtone]
1 - 3 $1.48 9,900 Nov Add Exact  

[free real

ringtones]
1 - 3 $1.81 9,900 Dec Add Exact  

[make

ringtones]
1 - 3 $1.37 9,900 Sep Add Exact  

[mobile

ringtones]
1 - 3 $2.12 9,900 Feb Add Exact  

[music

ringtones]
1 - 3 $1.86 9,900 Jan Add Exact  

[ringtone

converter]
1 - 3 $1.03 9,900 Jan Add Exact  

[ringtone

creator]
1 - 3 $1.13 9,900 Jan Add Exact  

[t mobile

ringtones]
1 - 3 $2.59 9,900 May Add Exact  

[free t mobile

ringtones]
1 - 3 $2.10 8,100 Jul Add Exact  

[get free

ringtones]
1 - 3 $1.89 8,100 Oct Add Exact  

[polyphonic

ringtone]
1 - 3 $1.65 8,100 Jan Add Exact  

[ringtones

com]
1 - 3 $2.08 8,100 Aug Add Exact  

[tmobile

ringtones]
1 - 3 $2.34 8,100 Mar Add Exact  

[downloadable

ringtones]
1 - 3 $1.80 6,600 Feb Add Exact  

[free

downloadable

ringtones]

1 - 3 $1.81 6,600 Aug Add Exact  

[free nextel

ringtones]
1 - 3 $1.73 6,600 Apr Add Exact  

[free

polyphonic

ringtones]

1 - 3 $1.58 6,600 Dec Add Exact  

[mp3 ringtone] 1 - 3 $1.23 6,600 Jan Add Exact  

Google AdWords: Keyword Tool https://adwords.google.com/select/KeywordToolExternal?defau...
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[real

ringtones]
1 - 3 $1.89 6,600 Oct Add Exact  

[ringtone

software]
1 - 3 $1.27 6,600 Jan Add Exact  

[cheap

ringtones]
1 - 3 $2.03 5,400 Dec Add Exact  

[hip hop

ringtones]
1 - 3 $1.87 5,400 Nov Add Exact  

[midi

ringtones]
1 - 3 $1.63 5,400 Nov Add Exact  

[phone

ringtones]
1 - 3 $1.97 5,400 Jul Add Exact  

[samsung

ringtones]
1 - 3 $1.70 5,400 Feb Add Exact  

[buy

ringtones]
1 - 3 $2.14 4,400 Feb Add Exact  

[christian

ringtones]
1 - 3 $1.67 4,400 Jan Add Exact  

[download

free ringtone]
1 - 3 $1.49 4,400 Jan Add Exact  

[free mp3

ringtone]
1 - 3 $1.28 4,400 Nov Add Exact  

[24 ringtone] 1 - 3 $1.23 3,600 Jan Add Exact  

[bollywood

ringtones]
1 - 3 $0.96 3,600 Nov Add Exact  

[cellular

ringtones]
1 - 3 $2.08 3,600 Aug Add Exact  

[cool

ringtones]
1 - 3 $1.83 3,600 May Add Exact  

[free cell

phone

ringtone]

1 - 3 $2.07 3,600 Jan Add Exact  

[free

cellphone

ringtones]

1 - 3 $1.83 3,600 Jan Add Exact  

[free midi

ringtones]
1 - 3 $1.49 3,600 Jan Add Exact  

[hindi

ringtones]
1 - 3 $0.78 3,600 Nov Add Exact  

[lg ringtones] 1 - 3 $1.63 3,600 Jan Add Exact  

[wwe

ringtones]
1 - 3 $2.35 3,600 Feb Add Exact  

[convert mp3

to ringtone]
1 - 3 $0.82 2,900 Jan Add Exact  

[country

ringtones]
1 - 3 $2.33 2,900 Jan Add Exact  

[crazy frog

ringtone]
1 - 3 $2.49 2,900 Jan Add Exact  

[ctu ringtone] 1 - 3 $1.25 2,900 Jan Add Exact  

[disney

ringtones]
1 - 3 $3.00 2,900 Feb Add Exact  

[get ringtones] 1 - 3 $1.87 2,900 Aug Add Exact  

[movie

ringtones]
1 - 3 $1.41 2,900 Jan Add Exact  

[music

ringtone]
1 - 3 $1.60 2,900 Mar Add Exact  
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[rap ringtones] 1 - 3 $1.89 2,900 Feb Add Exact  

[ringtone

jukebox]
1 - 3 $1.82 2,900 Jan Add Exact  

[voice

ringtones]
1 - 3 $2.29 2,900 Mar Add Exact  

[wap

ringtones]
1 - 3 $1.20 2,900 Jan Add Exact  

[cell ringtones] 1 - 3 $2.09 2,400 Jul Add Exact  

[cellphone

ringtones]
1 - 3 $2.06 2,400 Jan Add Exact  

[midi ringtone] 1 - 3 $1.32 2,400 Nov Add Exact  

[new

ringtones]
1 - 3 $2.24 2,400 Jan Add Exact  

[nextel

ringtone]
1 - 3 $1.42 2,400 Nov Add Exact  

[phone

ringtone]
1 - 3 $1.84 2,400 Nov Add Exact  

[download

ringtones for

free]

1 - 3 $1.52 1,900 Sep Add Exact  

[monophonic

ringtones]
1 - 3 $1.82 1,900 Jan Add Exact  

[ringtone com] 1 - 3 $1.77 1,900 Nov Add Exact  

[ringtones

mp3]
1 - 3 $1.42 1,900 Jul Add Exact  

[silent

ringtone]
1 - 3 $1.77 1,900 Jan Add Exact  

[star wars

ringtones]
1 - 3 $1.87 1,900 Jan Add Exact  

[poly

ringtones]
1 - 3 $1.54 1,600 Jun Add Exact  

[real ringtone] 1 - 3 $1.93 1,600 Jan Add Exact  

[ringtones

downloads]
1 - 3 $1.57 1,600 May Add Exact  

[samsung

ringtone]
1 - 3 $1.55 1,600 Jan Add Exact  

[sex and the

city ringtone]
1 - 3 $2.93 1,600 Jun Add Exact  

[t mobile

ringtone]
1 - 3 $2.06 1,600 Nov Add Exact  

[beatles

ringtones]
1 - 3 $1.83 1,300 Mar Add Exact  

[downloading

ringtones]
1 - 3 $1.77 1,300 May Add Exact  

[final fantasy

ringtone]
1 - 3 $2.29 1,300 Jan Add Exact  

[fun ringtones] 1 - 3 $1.34 1,300 Aug Add Exact  

[hindi

ringtone]
1 - 3 $0.52 1,300 Nov Add Exact  

[lg ringtone] 1 - 3 $1.62 1,300 Jan Add Exact  

[fre ringtones] 1 - 3 $1.79 1,000 Aug Add Exact  

[how to

download

ringtones]

1 - 3 $1.35 1,000 Aug Add Exact  
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[linkin park

ringtones]
1 - 3 $1.85 1,000 Mar Add Exact  

[my ringtones] 1 - 3 $1.60 1,000 Oct Add Exact  

[poly ringtone] 1 - 3 $1.52 1,000 Jan Add Exact  

[simpsons

ringtone]
1 - 3 $1.57 1,000 Jan Add Exact  

[tv ringtones] 1 - 3 $1.59 1,000 Jan Add Exact  

[frog ringtone] 1 - 3 $2.37 880 Jan Add Exact  

[kill bill

ringtone]
1 - 3 $1.10 880 Nov Add Exact  

[mobile

ringtone

converter]

1 - 3 $0.81 880 Apr Add Exact  

[realtone

ringtones]
1 - 3 $1.85 880 Jan Add Exact  

[ringtone wav] 1 - 3 $0.98 880 Jan Add Exact  

[ringtones to

download]
1 - 3 $1.47 880 May Add Exact  

[rock

ringtones]
1 - 3 $1.65 880 Aug Add Exact  

[tamil

ringtones]
1 - 3 $1.57 880 Jan Add Exact  

[voice

ringtone]
1 - 3 $1.86 880 Jan Add Exact  

[www

ringtones]
1 - 3 $1.68 880 Nov Add Exact  

[compose

ringtone]
1 - 3 $1.32 720 Nov Add Exact  

[composer

ringtone]
1 - 3 $1.20 720 Jan Add Exact  

[ringtone

maker free]
1 - 3 $1.34 720 Oct Add Exact  

[ringtones and

wallpapers]
1 - 3 $1.58 720 Mar Add Exact  

[sell ringtones] 1 - 3 $1.81 720 Aug Add Exact  

[buy ringtone] 1 - 3 $1.80 590 Mar Add Exact  

[get free

ringtone]
1 - 3 $1.86 590 Nov Add Exact  

[mid ringtone] 1 - 3 $0.86 590 Jan Add Exact  

[send

ringtone]
1 - 3 $1.37 590 Dec Add Exact  

[top ringtone] 1 - 3 $1.38 590 Jul Add Exact  

[ringtone

codes]
1 - 3 $1.25 480 Nov Add Exact  

[ringtone

theme]
1 - 3 $1.53 480 No data No data Add Exact  

[sample

ringtones]
1 - 3 $1.97 480 Sep Add Exact  

[monophonic

ringtone]
1 - 3 $1.62 390 Jan Add Exact  

[wap ringtone] 1 - 3 $1.42 390 Jan Add Exact  

[keypress

ringtone]
1 - 3 $1.25 320 Nov Add Exact  

[ringtone

tones]
1 - 3 $1.69 320 Nov Add Exact  
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[rtttl ringtone] 1 - 3 $1.54 320 Jan Add Exact  

[cat ringtone] 1 - 3 $1.25 210 Sep Add Exact  

[latest

ringtone]
1 - 3 $0.54 210 Jan Add Exact  

[realtone

ringtone]
1 - 3 $1.61 170 Nov Add Exact  

[ringtone file] 1 - 3 $1.06 170 Jan Add Exact  

[ringtone

ericsson]
1 - 3 $1.77 110 Feb Add Exact  

[t610 ringtone] 1 - 3 $2.03 110 Jan Add Exact  

[polyphone

ringtone]
1 - 3 $1.00 91 Dec Add Exact  

[ringtone

melody]
1 - 3 $1.50 91 Dec Add Exact  

[rttl ringtone] 1 - 3 $1.73 91 Dec Add Exact  

[wallpaper

ringtone]
1 - 3 $1.71 73 Dec Add Exact  

[ringtone

truetone]
1 - 3 $1.27 58 Dec Add Exact  

[ringtone

wallpapers]
1 - 3 $0.05 58 Jul Add Exact  

[ringtone tune] 1 - 3 $0.05 46 Sep Add Exact  

[ringtone

realtones]
1 - 3 $1.94 36 Jun Add Exact  

[ringtone

sagem]
1 - 3 $1.64 36 May Add Exact  

[ringtone

ringers]
1 - 3 $0.05 28 No data No data Add Exact  

[ringtone

mono]
1 - 3 $1.39 22 May Add Exact  

[truetones

ringtone]
1 - 3 $0.05 22 Nov Add Exact  

Add all 150 »

Download all keywords: text, .csv (for excel), .csv

Additional keywords to consider - sort by relevance 

[ring tones] 1 - 3 $2.12 135,000 Jul Add Exact  

[free ring

tones]
1 - 3 $2.28 110,000 Aug Add Exact  

[tone] 1 - 3 $1.07 74,000 Jan Add Exact  

[ring tone] 1 - 3 $1.58 22,200 Jul Add Exact  

[tones] 1 - 3 $1.80 9,900 Nov Add Exact  

[free ring tone] 1 - 3 $1.85 8,100 Feb Add Exact  

[polyphonic] 1 - 3 $1.44 8,100 Nov Add Exact  

[ringers] 1 - 3 $1.74 8,100 Aug Add Exact  

[realtones] 1 - 3 $1.60 6,600 Nov Add Exact  

[monophonic] 1 - 3 $1.61 2,900 Sep Add Exact  

[real tones] 1 - 3 $1.80 2,900 Nov Add Exact  

[mobile phone

ringtones]
1 - 3 $1.85 2,400 Nov Add Exact  

[mobile ring

tones]
1 - 3 $2.37 1,900 Jan Add Exact  

[phone ring

tones]
1 - 3 $2.22 1,900 Nov Add Exact  
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[downloadable

ringtone]
1 - 3 $1.77 1,600 Feb Add Exact  

[harry potter

ringtone]
1 - 3 $1.77 1,600 Jan Add Exact  

[true tones] 1 - 3 $1.21 1,600 Jan Add Exact  

[real tone] 1 - 3 $1.49 1,300 Jan Add Exact  

[arabic

ringtone]
1 - 3 $1.26 1,000 Jan Add Exact  

[download

ring tones]
1 - 3 $1.83 1,000 Nov Add Exact  

[mobile phone

ringtone]
1 - 3 $1.96 1,000 Nov Add Exact  

[phone tones] 1 - 3 $2.19 1,000 Oct Add Exact  

[realtone] 1 - 3 $1.51 1,000 Jul Add Exact  

[star wars

ringtone]
1 - 3 $1.70 1,000 May Add Exact  

[mission

impossible

ringtone]

1 - 3 $2.10 880 Dec Add Exact  

[cellular

ringtone]
1 - 3 $2.00 720 Nov Add Exact  

[keypress] 1 - 3 $1.18 720 Nov Add Exact  

[mobile phone

ring tones]
1 - 3 $2.44 720 Jan Add Exact  

[sony ericsson

ringtone]
1 - 3 $1.46 720 Nov Add Exact  

[get ringtone] 1 - 3 $1.72 590 Jan Add Exact  

[polyphonic

ring tones]
1 - 3 $2.09 590 Jan Add Exact  

[polyphonic

tones]
1 - 3 $1.53 590 Jan Add Exact  

[kyocera

ringtone]
1 - 3 $1.47 480 Nov Add Exact  

[mobile ring

tone]
1 - 3 $2.01 480 Oct Add Exact  

[true tone] 1 - 3 $0.79 480 Nov Add Exact  

[truetone] 1 - 3 $0.97 480 Dec Add Exact  

[truetones] 1 - 3 $0.80 480 Dec Add Exact  

[cellphone

ringtone]
1 - 3 $1.93 320 Jan Add Exact  

[metallica

ringtone]
1 - 3 $1.88 320 Jul Add Exact  

[polyphonics] 1 - 3 $1.20 320 Oct Add Exact  

[rtttl] 1 - 3 $1.25 320 Oct Add Exact  

[the oc

ringtone]
1 - 3 $1.00 170 Dec Add Exact  

[alcatel

ringtone]
1 - 3 $1.29 140 Nov Add Exact  

[rttl] 1 - 3 $1.19 140 Apr Add Exact  

[ringtone real

tones]
1 - 3 $1.84 110 Mar Add Exact  

[theme song

ringtone]
1 - 3 $1.71 73 Jan Add Exact  
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Keywords

Estimated

Ad

Position

Estimated

Avg. CPC

Approx

Avg

Search

Volume

Search Volume

Trends (Nov 2007 -

Oct 2008) 

Highest

Volume

Occurred

In

Match Type: 

Exact

[true tones

ringtone]
1 - 3 $0.05 28 Jul Add Exact  

[ringtone true

tone]
1 - 3 $1.60 22 Feb Add Exact  

[ringtone real

tone]
1 - 3 $1.72 16 Feb Add Exact  

[ring tone

ringtone]
1 - 3 $0.05 12 May Add Exact  

Add all 50 »

Download all keywords: text, .csv (for excel), .csv
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It's All About Results™
Help | Contact Us

Keyword Tool

Use the Keyword Tool to get new keyword ideas. Select an option below to enter a few descriptive words or

phrases, or type in your website's URL. Keyword Tool Tips

Important note: We cannot guarantee that these keywords will improve your campaign performance. We

reserve the right to disapprove any keywords you add. You are responsible for the keywords you select and

for ensuring that your use of the keywords does not violate any applicable laws.

new Want more keyword ideas? Try the Search-based Keyword Tool, a new tool that will generate ideas

matched to your website.

Results are tailored to English, United States Edit

 

How would you like to generate keyword ideas?

 Descriptive words or phrases

(e.g. green tea)

 Website content

(e.g. www.example.com/product?id=74893)

Enter one keyword or phrase per line:

ringtone

 Use synonyms

 

Selected Keywords:

Click 'Sign up with these keywords' when

you're finished. We'll remember your

keyword list when you create your first

campaign.

No keywords added yet

+ Add your own keywords

Sign up with these keywords

Filter my results

Get keyword ideas

Calculate estimates using a different maximum CPC bid:

US Dollars (USD $)

 Recalculate  

Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

Keywords related to term(s) entered - sort by relevance 

ringtones 1 - 3 9,140,000 Feb Add  

free ringtones 1 - 3 4,090,000 Feb Add  

ringtone 1 - 3 4,090,000 Aug Add  

free ringtone 1 - 3 1,000,000 Aug Add  

ringtones for

free
1 - 3 450,000 Jun Add  

download

ringtones
1 - 3 368,000 Jan Add  

phone

ringtones
1 - 3 301,000 Nov Add  

ringtones mp3 1 - 3 301,000 Dec Add  

download

ringtone
1 - 3 246,000 Jan Add  

mobile

ringtones
1 - 3 246,000 Nov Add  

mp3 ringtone 1 - 3 246,000 Aug Add  

download free

ringtones
1 - 3 201,000 Jan Add  

cell ringtones 1 - 3 165,000 Nov Add  

phone ringtone 1 - 3 165,000 Jan Add  

cellular

ringtones
1 - 3 135,000 Nov Add  

free mobile

ringtones
1 - 3 135,000 Aug Add  
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Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

free mp3

ringtones
1 - 3 135,000 Dec Add  

ringtone maker 1 - 3 135,000 Jan Add  

cell phone

ringtones
1 - 3 110,000 Nov Add  

download free

ringtone
1 - 3 110,000 Jan Add  

make ringtones 1 - 3 110,000 Sep Add  

music ringtones 1 - 3 110,000 Dec Add  

real ringtones 1 - 3 110,000 Dec Add  

ringtones com 1 - 3 110,000 Sep Add  

get ringtones 1 - 3 90,500 Aug Add  

lg ringtones 1 - 3 90,500 Aug Add  

mobile ringtone 1 - 3 90,500 Jan Add  

nextel

ringtones
1 - 3 90,500 Nov Add  

samsung

ringtones
1 - 3 90,500 May Add  

cell phone

ringtone
1 - 3 74,000 Jan Add  

funny ringtones 1 - 3 74,000 May Add  

my ringtones 1 - 3 74,000 Aug Add  

polyphonic

ringtones
1 - 3 74,000 Nov Add  

free mp3

ringtone
1 - 3 60,500 Jan Add  

free music

ringtones
1 - 3 60,500 Dec Add  

free ringtone

downloads
1 - 3 60,500 Jan Add  

ringtone

converter
1 - 3 60,500 Jan Add  

downloadable

ringtones
1 - 3 49,500 Nov Add  

free cell phone

ringtones
1 - 3 49,500 Dec Add  

free real

ringtones
1 - 3 49,500 Dec Add  

get free

ringtones
1 - 3 49,500 Sep Add  

mosquito

ringtone
1 - 3 49,500 May Add  

music ringtone 1 - 3 49,500 Nov Add  

ringtones to

download
1 - 3 49,500 Sep Add  

t mobile

ringtones
1 - 3 49,500 Dec Add  

24 ringtone 1 - 3 40,500 Mar Add  

lg ringtone 1 - 3 40,500 May Add  

nextel ringtone 1 - 3 40,500 Nov Add  

polyphonic

ringtone
1 - 3 40,500 Jan Add  

ringtone

software
1 - 3 40,500 Jan Add  

ringtones

downloads
1 - 3 40,500 May Add  
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Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

samsung

ringtone
1 - 3 40,500 May Add  

tmobile

ringtones
1 - 3 40,500 Mar Add  

bollywood

ringtones
1 - 3 33,100 Jan Add  

ctu ringtone 1 - 3 33,100 Jan Add  

free

downloadable

ringtones

1 - 3 33,100 Nov Add  

free nextel

ringtones
1 - 3 33,100 Nov Add  

free polyphonic

ringtones
1 - 3 33,100 Nov Add  

hot ringtones 1 - 3 33,100 Dec Add  

ringtone com 1 - 3 33,100 Nov Add  

ringtone creator 1 - 3 33,100 Jan Add  

ringtones for

cell phones
1 - 3 33,100 May Add  

www ringtones 1 - 3 33,100 Apr Add  

christian

ringtones
1 - 3 27,100 Dec Add  

download

ringtones for

free

1 - 3 27,100 Mar Add  

free t mobile

ringtones
1 - 3 27,100 Dec Add  

midi ringtones 1 - 3 27,100 Jan Add  

real ringtone 1 - 3 27,100 Nov Add  

ringtone maker

free
1 - 3 27,100 Sep Add  

ringtone theme 1 - 3 27,100 Aug Add  

wap ringtones 1 - 3 27,100 Nov Add  

composer

ringtone
1 - 3 22,200 May Add  

hindi ringtones 1 - 3 22,200 Nov Add  

send ringtone 1 - 3 22,200 Sep Add  

wwe ringtones 1 - 3 22,200 Nov Add  

cellphone

ringtones
1 - 3 18,100 Nov Add  

cheap

ringtones
1 - 3 18,100 Jan Add  

country

ringtones
1 - 3 18,100 Jan Add  

free cell phone

ringtone
1 - 3 18,100 Nov Add  

hindi ringtone 1 - 3 18,100 Jan Add  

midi ringtone 1 - 3 18,100 Jan Add  

new ringtones 1 - 3 18,100 Aug Add  

t mobile

ringtone
1 - 3 18,100 Dec Add  

voice ringtones 1 - 3 18,100 May Add  

buy ringtones 1 - 3 14,800 Jan Add  

frog ringtone 1 - 3 14,800 May Add  

Google AdWords: Keyword Tool https://adwords.google.com/select/KeywordToolExternal?defau...
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Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

hip hop

ringtones
1 - 3 14,800 Nov Add  

how to

download

ringtones

1 - 3 14,800 Aug Add  

movie

ringtones
1 - 3 12,100 Jan Add  

rap ringtones 1 - 3 12,100 Feb Add  

ringtone

ericsson
1 - 3 12,100 Dec Add  

ringtones and

wallpapers
1 - 3 12,100 Feb Add  

cool ringtones 1 - 3 9,900 Nov Add  

crazy frog

ringtone
1 - 3 9,900 May Add  

downloading

ringtones
1 - 3 9,900 Aug Add  

free midi

ringtones
1 - 3 9,900 Dec Add  

fun ringtones 1 - 3 9,900 Sep Add  

monophonic

ringtones
1 - 3 9,900 Nov Add  

ringtone file 1 - 3 9,900 Aug Add  

rock ringtones 1 - 3 9,900 Aug Add  

star wars

ringtones
1 - 3 9,900 Nov Add  

voice ringtone 1 - 3 9,900 Jan Add  

buy ringtone 1 - 3 8,100 Jan Add  

free cellphone

ringtones
1 - 3 8,100 Nov Add  

get free

ringtone
1 - 3 8,100 Aug Add  

ringtone wav 1 - 3 8,100 Jan Add  

tv ringtones 1 - 3 8,100 Jan Add  

wallpaper

ringtone
1 - 3 8,100 May Add  

convert mp3 to

ringtone
1 - 3 6,600 Jan Add  

disney

ringtones
1 - 3 6,600 Nov Add  

poly ringtones 1 - 3 6,600 Nov Add  

ringtone codes 1 - 3 6,600 Jan Add  

tamil ringtones 1 - 3 6,600 Nov Add  

final fantasy

ringtone
1 - 3 5,400 Jan Add  

keypress

ringtone
1 - 3 5,400 May Add  

ringtone

jukebox
1 - 3 5,400 Nov Add  

silent ringtone 1 - 3 5,400 Jan Add  

wap ringtone 1 - 3 5,400 Nov Add  

realtone

ringtones
1 - 3 4,400 Nov Add  

simpsons

ringtone
1 - 3 4,400 Nov Add  

top ringtone 1 - 3 4,400 Sep Add  

Google AdWords: Keyword Tool https://adwords.google.com/select/KeywordToolExternal?defau...
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Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

beatles

ringtones
1 - 3 3,600 Sep Add  

compose

ringtone
1 - 3 3,600 May Add  

poly ringtone 1 - 3 3,600 Jan Add  

sell ringtones 1 - 3 3,600 Nov Add  

kill bill ringtone 1 - 3 2,900 Nov Add  

linkin park

ringtones
1 - 3 2,900 Sep Add  

mid ringtone 1 - 3 2,900 Jan Add  

mobile ringtone

converter
1 - 3 2,900 Jan Add  

monophonic

ringtone
1 - 3 2,900 May Add  

ringtone tune 1 - 3 2,900 No data No data Add  

sex and the city

ringtone
1 - 3 2,900 Jun Add  

cat ringtone 1 - 3 2,400 Sep Add  

fre ringtones 1 - 3 2,400 Aug Add  

ringtone tones 1 - 3 1,900 Nov Add  

latest ringtone 1 - 3 1,300 May Add  

sample

ringtones
1 - 3 1,300 Sep Add  

realtone

ringtone
1 - 3 1,000 Jan Add  

ringtone

melody
1 - 3 1,000 Aug Add  

rtttl ringtone 1 - 3 1,000 Jan Add  

ringtone mono 1 - 3 880 Nov Add  

ringtone

wallpapers
1 - 3 880 No data No data Add  

ringtone

realtones
1 - 3 590 Nov Add  

ringtone sagem 1 - 3 590 May Add  

t610 ringtone 1 - 3 590 May Add  

ringtone

truetone
1 - 3 260 Nov Add  

rttl ringtone 1 - 3 210 Dec Add  

polyphone

ringtone
1 - 3 170 Nov Add  

truetones

ringtone
1 - 3 140 No data No data Add  

ringtone ringers 1 - 3 91 No data No data Add  

Add all 150 »

Download all keywords: text, .csv (for excel), .csv

Additional keywords to consider - sort by relevance 

tone 1 - 3 2,740,000 Oct Add  

tones 1 - 3 1,500,000 Jan Add  

ring tones 1 - 3 673,000 Jan Add  

ring tone 1 - 3 368,000 Jan Add  

free ring tones 1 - 3 246,000 Jan Add  

polyphonic 1 - 3 201,000 Nov Add  

ringers 1 - 3 135,000 Jul Add  

free ring tone 1 - 3 60,500 Jan Add  

Google AdWords: Keyword Tool https://adwords.google.com/select/KeywordToolExternal?defau...
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Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

phone tones 1 - 3 60,500 Jan Add  

keypress 1 - 3 40,500 Jan Add  

phone ring

tones
1 - 3 40,500 Jan Add  

realtones 1 - 3 40,500 Nov Add  

real tones 1 - 3 33,100 Nov Add  

get ringtone 1 - 3 27,100 Aug Add  

realtone 1 - 3 27,100 Nov Add  

cellular

ringtone
1 - 3 22,200 Jan Add  

mobile ring

tones
1 - 3 22,200 Jan Add  

monophonic 1 - 3 22,200 Nov Add  

download ring

tones
1 - 3 18,100 Feb Add  

mobile phone

ringtones
1 - 3 18,100 Mar Add  

real tone 1 - 3 18,100 Jan Add  

mobile phone

ringtone
1 - 3 12,100 May Add  

downloadable

ringtone
1 - 3 9,900 May Add  

sony ericsson

ringtone
1 - 3 9,900 Dec Add  

true tones 1 - 3 9,900 Nov Add  

theme song

ringtone
1 - 3 8,100 Jan Add  

true tone 1 - 3 8,100 Nov Add  

harry potter

ringtone
1 - 3 6,600 Jan Add  

kyocera

ringtone
1 - 3 5,400 May Add  

mobile ring

tone
1 - 3 5,400 Jan Add  

polyphonic

tones
1 - 3 5,400 Jan Add  

truetone 1 - 3 5,400 Nov Add  

arabic ringtone 1 - 3 4,400 Nov Add  

rtttl 1 - 3 4,400 Nov Add  

star wars

ringtone
1 - 3 4,400 Jan Add  

cellphone

ringtone
1 - 3 2,900 Aug Add  

mobile phone

ring tones
1 - 3 2,900 Oct Add  

truetones 1 - 3 2,900 Nov Add  

mission

impossible

ringtone

1 - 3 2,400 Sep Add  

polyphonic ring

tones
1 - 3 2,400 Jan Add  

polyphonics 1 - 3 1,900 Feb Add  

metallica

ringtone
1 - 3 1,600 Aug Add  

ringtone real

tone
1 - 3 880 May Add  

Google AdWords: Keyword Tool https://adwords.google.com/select/KeywordToolExternal?defau...
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Keywords

Estimated

Ad Position

 Approx

Avg

Search

Volume 

Search Volume Trends

(Nov 2007 - Oct 2008)

Highest

Volume

Occurred In

Match Type: 

Broad

rttl 1 - 3 880 Jan Add  

ring tone

ringtone
1 - 3 590 No data No data Add  

the oc ringtone 1 - 3 590 Jan Add  

alcatel ringtone 1 - 3 480 May Add  

ringtone real

tones
1 - 3 390 Jan Add  

ringtone true

tone
1 - 3 320 Jan Add  

true tones

ringtone
1 - 3 260 No data No data Add  

Add all 50 »

Download all keywords: text, .csv (for excel), .csv

©2008 Google - AdWords Home - Advertising Policies - Privacy Policy - Contact Us
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STATE OF FLORIDA 

OFFICE OF THE ATTORNEY GENERAL 
 
 
IN THE MATTER OF: 
 
       Case No.  L07-3-1044  
AZOOGLEADS US, INC. 
  ____________________________ / 
 

ASSURANCE OF VOLUNTARY COMPLIANCE 
 
 

A.  INTRODUCTION 
 
 PURSUANT to the provisions of Chapter 501, Part II, Florida Statutes, the 

OFFICE OF THE ATTORNEY GENERAL, hereinafter referred to as the OAG, caused 

an inquiry to be made into the advertising and business practices of AZOOGLEADS US, 

INC., d/b/a AZOOGLE, pertaining to third-party wireless content, hereinafter referred to 

as “Azoogle” or “Respondent,” with a principal business address of 512 7th Avenue, 12th 

Floor, New York, New York 10018. 

 RESPONDENT has fully cooperated with the Attorney General in its 

investigation and has stated its intention to work with this Office to set new standards in 

the industry as to internet marketing and advertising. 

IT IS AGREED that this Assurance of Voluntary Compliance (“AVC”) does not 

constitute any evidence or admission of any kind.  This AVC does not constitute a 

finding of law or fact by any court or agency that Respondent has engaged in any act or 

practice declared unlawful by any laws, rules or regulations of the State of Florida.  

Respondent is prepared to enter into this AVC for the purpose of resolution and 

cooperation, and the Attorney General, being in agreement, does in this matter accept this 
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AVC in termination of this investigation with prejudice, pursuant to Section 501.207(6), 

Florida Statutes, and by virtue of the authority vested in the OAG by said statute.   The 

parties intend that this AVC not be used as evidence in any third party action or 

proceeding.  The OAG and Respondent hereby agree and stipulate to the following:   

B.  JURISDICTION AND VENUE 
  
1. Azoogle is an online Advertising network that provides a distribution platform for 

third party advertising of third party ringtone products and/or services to consumers.  

2. IT IS AGREED by the parties that the State of Florida has jurisdiction over 

Respondent solely for the purpose of entering into this AVC and in any enforcement 

or investigative actions arising out of this AVC.     

3. IT IS FURTHER AGREED by the parties that venue for any matter relating to or 

arising out of this AVC shall lie solely in Leon County, Florida.   

C.  DEFINITIONS 

1. “Advertising” (including “advertisement” and “advertise”) as used herein means any 

message created, published and/or distributed by or under the direction or control of 

Azoogle directly to the general public or any segment thereof, that promotes or is 

likely to promote directly or indirectly third party wireless content.   

2.  “Clear and conspicuous” or “clearly and conspicuously” means that a statement, 

representation, claim or term being conveyed is readily noticeable and reasonably 

understandable by the persons to whom it is directed.  The following, without 

limitation, shall be considered as factors in determining whether a statement, 

representation, claim or term, is clearly and conspicuously disclosed: 
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a. whether it is of sufficient prominence in terms of size, placement, color, 

contrast, duration of appearance, sound and speed, as to be readily 

noticeable and reasonably understandable by a person to whom it is 

directed; 

b. whether it is presented to the person(s) to whom it is directed in a coherent 

and meaningful sequence with respect to other representations, statements, 

claims, or terms conveyed; 

c. whether it is contradictory to any representations, statements, claims, or 

terms it purports to clarify, modify, or explain, or otherwise contradictory 

or confusing in relation to any other representations, statement, claim, or 

term being conveyed; 

d. whether abbreviations are being used and if so whether they are 

commonly understood by consumers acting reasonably under the 

circumstances;  

e. whether the language and terms used are free of technical or legal jargon 

and are commonly understood by consumers acting reasonably under the 

circumstances; 

f. whether, in print or electronic media or orally represented, it is in close 

proximity to the representations, statements, claims, or terms it clarifies, 

modifies, explains, or to which it otherwise relates; 

g. whether it is presented in a place where consumers cannot miss seeing it; 
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h. whether it is presented in such a way as to be free of distractions, 

including but not limited to sound, graphics, or text, that compete for the 

attention of the consumer. 

i. whether the viewer is encouraged to scroll down within the frame of the 

page or within a scroll box in order to read such disclosure.  

4. “Consumer” as used herein means a consumer who is a resident of the State of 

Florida.  

5.  “Initial Representation” as used herein shall include all sponsored links, email 

subject lines, banner ads, pop-ups, and any and all other primary impressions 

created or presented by Azoogle or any of its contract publishers. 

6. “Immediate proximity” as used herein means adjacent to. 

7.  “Negative option plan” as used herein shall mean when a seller presents a 

consumer with an opportunity to consent in advance to continue to receive 

products or services in the future until cancelled.  The seller interprets the 

consumer’s silence or failure to take an affirmative action to reject goods or 

services, or to cancel the sales agreement, as an agreement to continue to receive 

the offer. 

8. “Order path” as used herein shall mean the sequence of impressions, generally 

beginning with an initial representation via an online display advertisement (e.g., 

banner advertisement), search engine title and descriptions, or email 

advertisement, and including one or more web pages (for example,“landing” and 

“jump” pages), that together constitute the Advertisement. 

9. “Person” as used herein shall mean a natural person or entity. 

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page47 of 87



5  

10.  “Publisher” as used herein shall mean any third party independent entity, whether 

natural person, corporation, partnership, proprietorship, limited liability 

company, or other organization or legal entity, that applies to be and is accepted 

to do business with Azoogle as a distributor of Advertising as defined above, for 

Third Party Wireless Content Providers, and that agrees to abide by the Azoogle 

Terms and Conditions of service. 

11. “Third Party Wireless Content Provider” as used herein shall mean any third party 

independent entity, whether natural person, corporation, partnership, 

proprietorship, limited liability company, or other organization or legal entity, 

that enters into a contract with Azoogle to advertise wireless content products 

and/or services which it substantially provides to consumers, and where 

compensation is paid in any form (cost per acquisition, cost per click, cost per 

impression, revenue share agreement or other form of compensation) by such 

entity to Azoogle for its services. 

D.  AGREEMENT OF COMPLIANCE 
 

1. IT IS AGREED by the parties that this AVC applies to Respondent, acting directly, 

or through any entity that any Respondent directs or controls, in connection with the 

advertising, promoting and/or distribution of advertising or promotions for Third 

Party Wireless Content Providers. 

2. IT IS FURTHER AGREED by the parties that, in the course and conduct of the 

business of advertising, promoting and/or distribution of advertising or promotions 

for Third Party Wireless Content Providers, Respondent, in any advertising it creates 

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page48 of 87



6  

or directly controls and as a provision in all contracts entered into with any third party 

wireless content provider and/or publisher shall not: 

a. Permit the use of the terms “free,” “complimentary,” “no charge,” 

“without charge,” or any other term that reasonably leads a consumer to 

believe that he or she may receive something of value, entirely or in part 

without a requirement of compensation in any form, or that tends to 

convey the impression to the consuming public that an article of 

merchandise or service is “free,” unless the Initial Representation shall 

also clearly and conspicuously state that the free item may be received by 

a consumer pursuant to his or her authorization of billing for a paid 

subscription plan, the price of the plan, and its term.  For instance, a free 

ringtone offer requiring a consumer to subscribe to a monthly subscription 

plan at a cost of $9.99 per month shall say, “Free ringtone with paid 

monthly subscription of $9.99/month.” 

b. Permit the advertisement or promotion of any content that is available 

only through certain wireless carriers, unless the Advertisement clearly 

and conspicuously discloses that the content is not available through all 

carriers and clearly and conspicuously disclose for each type of content, 

the carriers that support each type of content being advertised. 

c. Permit the advertisement or promotion of any content that is available 

only on certain makes or models of mobile devices unless the 

Advertisement clearly and conspicuously discloses that the content is not 
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available on all phones and discloses in close proximity thereto the 

specific makes and models for which the content is available.   

d. Permit the inclusion in any offer a term or condition to its acceptance 

whereby the consumer agrees to accept advertising or promotional 

messages delivered electronically to cell phones via text messaging, e-mail 

or otherwise, that are unrelated to the current offer, unless expressly and 

specifically consented to by the consumer. 

e. Permit the placement of prechecked boxes in an offer intended to be used 

for acceptance of a term(s) or condition(s) of the offer. 

3. IT IS FURTHER AGREED by the parties that, in the course and conduct of the 

business of advertising, promoting and/or distribution of advertising or 

promotions for Third Party Wireless Content Providers, Respondent, in any 

advertising it creates or directly controls and as a provision in all contracts entered 

into with any third party wireless content provider and/or publisher shall; 

a.  clearly and conspicuously (see definition) disclose the price and billing 

period of the recurring charge of the third party wireless content 

immediately adjacent to the cell phone submit field and the P.I.N. code 

submit field, e.g., “$9.99 per month;”   

b. clearly and conspicuously disclose on the cellphone number submit web 

page and the PIN Code submit web page the following material terms and 

conditions: 

i. the initial and recurring charge for content, goods or services, 

ii. whether other charges may apply, 
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iii. if the offer is for a recurring subscription plan; that the consumer 

will be charged automatically with no further action on the part of 

the consumer; the frequency with which the charge will 

automatically be made to the account in the absence of cancellation 

of the plan; and that the consumer will continue to receive the 

charges until the consumer cancels the plan, 

iv. how to cancel the plan, and 

v. the mechanism for charging the consumer, e.g., “on your cellphone 

bill or deducted from your prepaid balance on your cellphone 

account.” 

vi. that the purchaser of the mobile content must be 18 years of age or 

older. 

c. require that a hyperlink to the terms and conditions of the offer is placed 

 on every cellphone submit page and PIN Code submit page in the order 

 path. 

E.  CONTRIBUTION 
 

1. Upon execution of this AVC by Respondent, Respondent shall make a contribution to 

the OAG of $1,000,000.00 (one million dollars) payable to the Department of Legal 

Affairs’ Revolving Trust Fund to cover attorneys’ fees and costs associated with the 

matters resolved herein and to assist with the costs of future investigation and 

enforcement efforts related to the third-party wireless content industry.  The 

contribution to the Legal Affairs’ Revolving Trust Fund shall be made by check or 

wire transfer within seven(7) days from the date of execution of this AVC, payable to 
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the Department of Legal Affairs’ Revolving Trust Fund, and shall be delivered to 

Will Haselden, Assistant Attorney General, Office of the Attorney General, The 

Capitol, PL-01, Tallahassee, Florida 32399-1050. 

F.  REPORTING REQUIREMENTS 

1. Within thirty (30) days of the date of execution of this AVC, Respondent shall 

use its best efforts to produce an excel spreadsheet of Azoogle’s Third Party 

Wireless Content Providers for ringtones who were Third Party Wireless 

Content Providers at any time since Respondent and its Publishers began 

promoting ringtones, including, to the extent available, the Third Party Ringtone 

Service Provider’s name, physical address and the name and address of the 

advertiser’s contact person. 

G.  COOPERATION IN INVESTIGATIONS AND PROCEEDINGS 

1.  Respondent agrees to continue to cooperate with the OAG with respect to its future 

investigation of internet marketing.  Wherefore, it is agreed by the parties that for a 

period of twelve (12) months following entry of this AVC, Respondent shall, 

following fourteen (14) days written notice to Azoogle’s general counsel, David 

Graff, Esquire, and an opportunity to object, reasonably cooperate with the OAG with 

regard to the matters that are the subject of the investigation of Azoogle and this 

resulting AVC, and related investigations, proceedings and actions concerning any 

other person, including but not limited to Azoogle’s current and former publishers.  

Respondent shall use reasonable efforts to ensure that Azoogle’s officers, directors 

and employees also cooperate with the OAG in such investigations, proceedings and 
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actions.  Except where prohibited by law, the parties agree that such cooperation shall 

include: 

a. Without the necessity of a subpoena,  using reasonable efforts to have 

Azoogle officers, directors and employees attend any interviews and other 

proceedings at which the presence of any such persons is requested by the 

OAG and using reasonable efforts to have such persons answer any 

inquiries made by the representatives of the OAG to any of them at any 

interviews or other proceedings or actions.  Wherever possible, all such 

inquiries shall be made by telephone or, if necessary, during an in-person 

interview conducted in New York, New York; 

b. Production, without the necessity of a subpoena, of non-privileged 

information and documents or other tangible evidence reasonably 

requested by the OAG, and any compilations or summaries of information 

or data that the OAG reasonably requests to be prepared. Respondent may 

move for a protective order as to those materials requested. Any such 

motion shall be filed in the Circuit Court of Leon County, Florida. 

c. Upon request by the OAG, notifying a Publisher, advertiser, wireless 

carrier, aggregator, or consultant, in writing, that Respondent does not 

object to, such person cooperating with the OAG by responding to OAG 

requests for interviews or documents and that Respondent shall not take 

any action to the detriment of, or otherwise impose any consequences 

upon, the Publisher for cooperating with the OAG; 
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d. Taking no action to the detriment of, or impose any consequences on, any 

person who cooperates with, or provides information or documents to the 

OAG; 

e. In the event that Respondent withholds or redacts any document under a 

claim that the document sought is privileged and on that basis not subject 

to disclosure or subject to disclosure only under a protective order, 

Respondent shall state, in writing:  the type of document; the date of the 

document; the author and recipient of the document; the general subject 

matter of the document; the reason for withholding the document; and the 

Bates number or range of the document.  The OAG may challenge such 

claims in the circuit court of Leon County, Florida in a proceeding for an 

order compelling production.   

2. IT IS FURTHER AGREED by the parties that a period of two (2) years from 

the date of the execution of the AVC, Respondent shall promptly notify the OAG 

of any changes in corporate structure that may affect compliance obligations 

arising under the AVC, including but not limited to a dissolution, assignment, 

sale, merger, or other action that would result in the emergence of a successor 

entity, the creation or dissolution of a subsidiary, parent, or affiliate entity that 

engages in any acts or practices subject to this AVC,  the filing of any bankruptcy 

petition, or a change in the corporate name or address. 

3. For the purposes of this AVC, Respondent shall, unless otherwise directed 

 by OAG representatives, mail all written notifications to the OAG, 

 identifying all written communications as in reference to OAG Case No. 
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 L07-3-1044, and sent to: 

Economic Crimes Division/Tallahassee 
Office of Attorney General 
The Capitol, PL-01 
Tallahassee, Florida 32399-1050. 
 

H.  NO ADMISSION OF LIABILITY OR WAIVER OF DEFENSES 
 

1.  This AVC is not and shall not in any event be construed, deemed to be, and/or used 

as: (a) an admission or evidence of the validity of any claim that the OAG has or 

could assert against Respondent, or an admission of any alleged wrongdoing or 

liability by Respondent; and/or (b) an admission or evidence of any fault, fact, act, or 

omission by Respondent in any civil, criminal, or administrative proceeding in any 

court, administrative agency or other tribunal, other than such proceedings as may be 

necessary by the OAG to consummate or enforce this AVC.  Moreover, by entering 

into this AVC and agreeing to the terms and conditions provided herein, Respondent 

does not intend to waive and does not waive any defenses it may have in any other 

action or proceeding that has been or may be brought against it by any person, entity, 

and/or agency arising from advertising or promoting content. 

I.  APPLICATION, EFFECT AND OTHER TERMS 

1. IT IS FURTHER AGREED by the parties that this AVC shall become effective 

upon its acceptance by the Attorney General, by and through a Deputy Attorney 

General who may refuse to accept it at his discretion.  The receipt or deposit by the 

OAG of the monies called for in Section E of this Agreement does not constitute 

acceptance by the OAG, and such monies received will be immediately returned if the 

Attorney General does not accept this Agreement. 
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2. Respondent will implement the terms of this AVC within sixty (60) days following 

the effective date of the AVC. 

3. No waiver, modification or amendment of the terms of this AVC shall be valid or 

binding unless made in writing, signed by the parties and then only to the extent set 

forth in such written waiver, modification, or amendment. 

4. This AVC shall be governed by, construed and enforced exclusively in accordance 

with and subject to the laws of the State of Florida, including, but not limited to, its 

choice of law principles. 

5. No waiver of any term, provision, or condition of this AVC, whether by conduct or 

otherwise, in any one or more instances, shall be deemed to be, or shall constitute, a 

waiver of any other provision hereof, whether or not similar, nor shall such waiver 

constitute a continuing waiver, and no waiver shall be binding unless executed in 

writing by the party making the waiver. 

6. If any clause, provision, or section of the AVC shall, for any reason, be held illegal, 

invalid, or unenforceable, such illegality, invalidity, or unenforceability shall not 

affect any other clause, provision, or section of this AVC, and this AVC shall be 

construed and enforced as if such illegal, invalid, or unenforceable clause, section, or 

other provision had not been contained herein. 

7. Respondent shall be responsible for delivering a copy of this AVC to all of their 

officers, directors, and managers within 10 days of the date of the execution of this 

AVC.  Respondent must also deliver a summary of paragraph D. of this AVC  to 

Publishers and Third Party Wireless Content Providers in the manner set forth in that 

paragraph.   

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page56 of 87



14  

8. Respondent shall not effect any change in the form of doing business or their 

organizational identity for the purpose of avoiding the terms and conditions set forth 

in this AVC. 

9. Violations of this AVC shall subject Respondent to civil penalties and sanctions 

provided by law, and payment of attorney’s fees and costs incurred in enforcing the 

provisions of this AVC. 

10. This AVC shall become effective upon its execution by all parties. 
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 IN WITNESS WHEREOF, Respondent has caused this Assurance of Voluntary 

Compliance to be executed by David Graff, as General Counsel of AzoogleAds, as a true 

act and deed, in ________ County, _________, this 6th day of November, 2007. 

 By my signature I hereby affirm that I am acting in my capacity and within my 

authority General Counsel and Officer of AzoogleAds Us Inc., and that by my signature I 

am binding the corporation to this agreement. 

   _______________________________________________ 

   By: David Graff, General Counsel 

STATE OF _____________ 
COUNTY OF ___________ 
 
 BEFORE ME, an officer duly authorized to take acknowledgments in the State of 

New York, personally appeared_______________, as _______________ of 

_________________________, and acknowledged before me that he executed the 

foregoing instrument for the purposes therein stated, on this ____ day of _____________, 

2007. 

    Sworn to and subscribed before me 
    this ___ day of _________, 2007. 
 
    ____________________________ 

            
    ____________________(print name) 
             NOTARY PUBLIC 
 
    ____________________________ 
    (Print, type or stamp commissioned 
    name of Notary Public) 
 
    Personally known ____ or Produced    
    Identification _____ (check one) 

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page58 of 87



16  

 
    Type of Identification Produced: 
    ______________________________  
 
 
 
 
 
Accepted this ____ day   
of ____________, 2007.   
 
 
    _____________________________________ 
    ROBERT A. HANNAH 
    Deputy Attorney General, State of Florida 
    OFFICE OF THE ATTORNEY GENERAL 
    The Capitol, PL-01 
    Tallahassee, Florida 32399-1050 
    (850) 487-1963 
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defauft unenfreable prdisiG rill be modified lo eflect tc pani.s intmrioi .nd only io the elten @essary to make them eiforceable and
renainino provislons ol the Agremoit wllremain lntull.fi€ct. Cuslomormay nol assgn e.y of te righis h€€under.nd any such ait€mpt is vold. Google
and custome. and Goog e end PanneB are not l€gal p.nnels or aqenls. but are idependent cont6clo6 ln he event thar rhe.€ Tems or a ProgEh
epre or is l€miBl€d, Go.gla shan nol be obiigaled lo ds any natqials ro c6tomer. Noli@ lo cElomq may be elleled by *ndng an e@il lo il€
email add.6s spdf€d in Csldneas a@ount d U poslino a mess.ge to Customer's 3ccounl in!eda@. and as demed @ceived when sent (for ema l)
o. no mo€than 15 days after having b€en posl€d (for messages in Custom€r'5 Adwords idedao.).

{FJtud\trKt srekiqd$r.rr1 cusbilins0306.thl

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page63 of 87



C^"g"olle
Adword. Advoni3ing Pottcie3

sxr.h ad{rrord. Pb[.L.

G@d. Hcb > kwoi3 kb > I!!!!

I
s@rch P.',!€g I

Edtlortl i Fm.t r
99!!!!!

Polka Hon. > tc4j6 > cot€nt

The p.lici4 listed in uli' ssdid mmplmenr o( T.frs ad conditions 
-d 

d€sib€ Googtds adwni.iioporces silh Goads to producls and s6fl G Th... poricies may app y to ads snd tho coniant oryour s ie.
App 6lion otourpoicl$will./My3 iivorvean eLm.nl of di*Et on .nd s GseNe $e ng i. reie.r or
.pprre any d3 as rcrcd h dr Tems & condirom, you Epr.$nt ad *.mnr llEt yor.dEdi*4nts
.ndor reb3ib dndy *i$ dr applc.bL laG.

ooDll.qtut u.e.Dith rcddtc.t L.
Adverlsng r not pem iiEd lor acadedic aids. Th s i.oludes l€3r.i6k ng seflc$ n which mmeone rak s

d6mrcpapeFwritiigseru€sprovidingcultEm/prc-w.in€n$€ses.

Ald! ro P... Dtus T..t

Do.l Dr.rbb & ro D{. rh{ t-L,
Ad€nbing is nol pemined iror tle p6mol on of prcducrs d60ned to herp $m.one pass a drus tesr Tnis
hcudes produch such asdrug c€an3rig 6haks and uine l€sl addirives

Oon t Dofrol. un€.pbbl. .r6hor Dsduct .
R6nicljoN o lhe prcnoti.n ot arcohol v.ry b6sed on roer rcgulatjoc and ryp€ ot .tcoholi. produdt:

. A('s .c nol pemiued b di@clt pomole hrd .rcohor and riq0euE Tfis neans urar ha'd atohol
ennotba prcmol€d i.d €norbrthe purp€.otyoursil€ (occupyino. gignrcantpodion of youf

' Alds to Pa$ Oruo T4ts
' 4E9!9!
. Anab. ic sEbids
'  Anl iundVol€n€

. Bulk Ma*ebno

' counlerreir D6ioner Good.
. oata Enav afiiriares
' Di9le6
. ofuds and DruoParaohenr a
. e€94
. f*e pdumnrs

- Fiworks and Pvorechn c Oavides
. Gambrinq
. H.cldno a{ c.-kino

' Moh'le subscioi'on seN c.6

hflp://adi*d..lmgle.o'n/suppon6jdrdt .py?D?5c suid.tims caaropij2T lt$bropa.. cdsr. AdYords H.lp C{kz
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. P. rerAdvenisrno

. Pre*ndpn pruos a.d R€hrea
9a!E4!

- P.Gtiruron
. scamsPhishino for P€6on.l

. S€xua & rdurrconrani

. Sorid alion orFunds

. Iemolale sires ror Ad Norrc.ks

. Toba and Cioa€nes

. T.afE pdiB

!b!-!
VLw.[ 6nck r

Oouble se0ino

G@l€ P.ead Porid

A!wt*dm\ fo' b.s n.v 619.r couhr* wh* 3dh .ds @pry Mh t@r caurd@HoG€r. b* ds n4 B t rgel rhc unil€d siaB. u s td"ro.E (AmeMn san@, G@n,Pueno Rjco and tE u s. MEin br.^ds), I'dia, Pak6r.n. sd rrntq Thaitand, rd ii.tds a
rdEftMdls ro..hrnpa9n. rd w.. .F alo*d *rywtEre rd swh ad€d6€ nGdmdy

srgreo;sdgbeer {ra andc u' e Eate ar colllTpr ol
br adJll! ads p oror nq rr€s. pjodl.ts,r oeoiren E \orrar \scre sratLs
Pl.a3enot€ihatsoneju sdolioNnayenforceanyo h€E€addtoia @sualiois

. webmasrer Gu delin* v olaliois

-rcqune govenmeitp.hir3 rorlhe advedjsemantorarcoholic beve€ges.
' p.ohibn .dved(*ments tor beveBges *ili a @n.in revel or at@hot @nr€nr,. andror Gqui€ Erraii di$breB in adredn.nts tor .tcohot bereEg.s.

rr i5 rh. adreiis€/s Gponsib{rry b @ply wi$ a[ t@r t4

Don t PronoL .mboric doDld.,
Advedisiig b not pemined ior an.botic ar.oids, mu*r€+nhanci.q slacks and cyctes, bodybu d ng slercidsupdemr3, 5M Blabd @ncnl, irEspe.tve or an adwdisd3 craihs ot tegatily

Don r pFmor.vto|.ncor.dve.t .a.tn.t r pror€ct d !ouD,
Ad le( advooaiing agahsl anyoEEnz€tion pereon orgbupotpeopte is nor pemilted

b3it* nay nor prcmote vio eic. or advocare asa nsi a p6r€cEd grolp
A pEr.cr.n !o!p !r dGlimuish€d bv rh€t

. seruar or entatloi/Gender identity

. R*e q erhnic onSin

to dE pEmoiion or aurcnated d

cJ. i&dp..c -  &.ubr ' l ,

ch:rino F.duds and eeto@s

cod8r{ Ad words I icrp c.nhr
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oon t pEmoto but* m.*. ng prc.tuct .
Advens-lorDll- ad€r m oldJ padLf ot d e ,b rw E prdoLcrs

. Eh.r t3ts rharae notopr.in

. aurk san $fhF

Do.lpbmot copyrighi.d conr.nt whn orn p.mt .ion.
LooyrorF a? nmnen r. T$€
cors.rrrcnrre-prnsillodera.dwf 

-uro 
ouetu.scoe,adedb, a{

-o leah -o,e dbor I he re fare @ryr{hr $r.s sh,n rh€ Adwo,o! prcgr.h. i4 the DE,ralMirren.ium coeynshr &l .nd or @d,ohiEr(v ad !|@dur€!

colnt.li.tt D..igm Good!
Don l .dv.rur coltn.d.tr d..En.r !ood..

^"^di:-1-:1!-: 9lllll o9o o,€ dor'ore o€-d b { s rl T.oe b,lhci orar

oonl.dv..!- tor.t t .fty.ti[.t DFCm
&vql4ng 6 nor pemrtu r.! ue Fenbr@n or d.ta suy .fr ,re !,@Erd/da'a er' or 4oc ads rfal dra
Ihers a ts io excepfons 1o th is por cy which B inlended lo ptoccr borh .dverr *rs a.d Adwords u5€rd

Donl pbmt dt.t r-Ftat d Frcdoct .

hrp/'dd lmsrc.oi/sf rdA jnlcad D-.Fd€c pid.ti6..ehDrc jtr7r&abropir
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Adl.l.risaprcgEmh.tyi cut you r chosen ir leh€r @hi€ction an d .sLbtish a new con..ciion t apGmrrn €le numb€r. In dd* to p.oied our use6 .nd tui.iain lhe quat'ty ot adrertishq E disptay, redorfr srow ads and dr.s [|ar rcqui! 6 s.rol lhe !* ot 3 di.td pragdo

Drue..nd Drug P.r.pft 6m.ri!
Oon't Db@t dd!. ..d ddg p.nDh.h.ti.,
a.,wrnsag b ml p.mined tu $e pmotkr ot dn4s and drug pa€phmatia rhis hdud6 dnjg
@s$ries. inegar dtu$, and h..bat di4s *dr 6 etvia and magic mu$Ms

Oont DMEi. .{otit or Dhr.d pcrrFb.
a('r€nirinq is @l p.mi[€d f* e{ord and e sotd Grar.d @nienr This inctudes. bul i' nol umiEn b, e{otd
exchEnge. egord nv*inenl and e€ord accounls

DonlFqDr.f.t d@lnEda
Adv.rtis ns is not pemH€d ror the promotion ortursedocumenb such Es t5k€ rDs, pa$poft, social36cur ry €ds immigEror pape6, dipomas, and nobra ill|a6
Flr.rorr6 .n l ItEbchnic n vbd
Donr PMFr.fttrc.t orF Eb.tdcd.*e
adv.dlring is not p€m tted for [ie podotion offr#o*. and pyro€chno d€v]@s

Donr dmr. onnm ltnbhg d rLbd dra
Adv. isingisnorpemnedfortheprcmoiionoron neca!nosandgambtigacrivities
Trrie iic udes bur s nor miied ro, ihe roltowing

hnprhd*dds sooslr..onJsupporfti'ri,ic.py ip,sr=suidctinB.saiopic=92r I&{bropE. .
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. sls thar povdetpB, odds. and handi€pprns

. $fi@rc hcilitatn! onrine esi* ad g.mbrins

. gnbting tuldnE dtire

. gambrinq Erar.d eB@ks

. payiorfun gdmbligoresnooan€sorskl ncludingslleswh6Etheprharypurposis'praytor

. .m|ilb sit6 *id' rlr prnary p!rp@ oi driving h?frc to onrie g.mbring sir6

Do.t pahL h.r*rnt .nd .fttlng .t6
Adv.ri.ing is iol peh ted lbr tre pEmotion of h.cking orcfrcknq and ld s rhat ald n @pyr/ghl
innino.menr For eramde, rc do not p€mir

. Sites lh.t provide iid.uclions or .q uipmeit ro i les al y occess o r tlmper wfih sonwaG, serye 6, or

. S Es or poducls that onablo il€S.l a@ss ol @n pho.* and dlher M
dervery 3FretrErde6

. Mod chrps such as d.vices rhar uirock copydqhr prcrEclon

. Pbductsrhatdescfamb€cabresndsalenil€sign6rs noderioo.lfieeoabr6seruces

. Copied or backed up v.G on ot sofr@G, COs, of DVOB hot niended ior petun.r use

. Prcducr3 0r sis ihal cioMd disibl,ighls m-agement rehnorogi4 4lechni, prcredon
@suEs br @pynghied ma3

Don t PMoL mlncl. cu6.
advenbing is not lemitted tor Ih€ prorution of mt cie d€s, 3kh as cue €ner o€n4hl

Mobllo Sub!.rltlion S.dlc6
robl..rt€crlpdd.lt- 6!.t dapLt tne 6qrr.d $flk d.*.
we a ow tlre adv€disement of mob e conlent setu es on y wh.n ih6 sti. ctea y .nd accuEt€ty displays
prloe. sub$dption and €n€ aiion into malion Thi3 in crud.3 but is nor limir€d io, siies in.r prcmote
dMlo.dins dngto6, wlb.p€r, or texl m6s46 ld Fedicliooq loE lite adti6, nd\ !.is@tty(4a6, :.d/or dh€r sEnrhment *M6.
lry.ur 3rle promot€s mob € conient sedlces and equires us.E to€nt6fpereonaL .aomato. such as

l Prhineilly dispray ttt.F del, iE on rhe paoe where u 46 fiEt ents personar nlorm.ion (s u ch a c a

h'|' /rd\o' d. coq|. @'(uptsd6'D Go4r 
^dwf* 

| kh cd'<
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lre /d\hdi sm+ or supFmm \b'n prplr-qu'dd'B M'4p* .r I r&shdptr amgk Adwds I krp cc*r

. The idenrif€lron of rcur *fliE a3 a suh$notbn
o IrE flie or ue setoir
o rh. bir ns ini'Nar (such 53 pq re6k or one ps montr)

2 On rhe firdl paqe whefe use6 eiler peMnaldata. prcvLde 6 pon nent.pl- n ch*kbor of olher clear
mdhanin indtcarng rhd dE us kn*ingry aepts rhe pric€ .nd $bsdiprion sfli€. Th. @r
should nor be abre ro pro6d wihdt opting in.

3 Crerry dbDray 6nerr6lion hlmdion {or. cre€ry maded hk ro €nerralion iNtrucl!6) d your
ad s lading p4e. lne ltd pase of rdr s'te us se .ner dickng on ydr .d

aroi irrE ireft.bove shou d be reai.d ii a prcmin€nr prac. on yorrebpageaid shourd be €asy to iind

Pofilrc.I rdv.rtLh! L .Id.d.
we p€m t poriiica advenlom€nb€g.dessofthapo trca vr6re they Bprcseni statngdlagrcemenr
whor €mp.igning agaiist. €idrd.l€ lbr pub ic otr@ a pofie p.ry orpub c EdmhisiEl on s

H@ver po rida ads nust ioi rnclude accusaloiso.enacks relaiins !0.i indivduals pe6om rife, for
€n th.y advocat€ againsr . ggqcF!_g!9!g
ll yolle sliciuno oolibel doalions, ytur ad s laidins p4e mus cl€a't sbb hd fte donariois *

Politica €m pa gns an d €ididates with qu€stion s 5bo ut lh€.€ porici* 6E ei@ u.g ed to e.i6cl ou r
Eledio.s r@ d gEqlllqlbeeqE qpE

PEcrlptiotr Dru$.nd R.l.todConi.ni

lh. D@nod6 ol perapion dtug. .r(t d.r.d 6n[.nt I n rncr.rl
Goog E Adwods onlyacc.pis p harm ace utie/ advanis ng rrcm pharm.cias lhat arc bmed in lh.l-r.S or
Caada. Pham&y'Ela€d ad €mp.igrc €n ot taed tn. U S . U.S. r.ritori€s (Ami€n S6re,
Guan, Plft Rico, u s vng'n lcands), a'dor c-3da Ads lor pcqipion dn4s will nd b. dispbr€d ii
olrPr couildet dd llonany, Google Adwords €qq Es 6ll onl ne phamacy adved .aG and afi'l .les 10 be a
m€mb$ of the Ph€rmacr€hgck€rLlc.nsed Pham.cy PrcE.m ad8
Pharnacvchecks idenrifi.at on numbd s o@id€d.
Note thsr per pnamacies .nd affriales rdvedising pel p€*nptm d tu 03 ri€n tr€61 no rhe u s o. c an.d.
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must 6rs be Ph.macychecker appoved
ll you m..t rhe .bove rcqun menrs .nd want b s.t sralled, @k* c@sre s e4i!9_p!9!o3q,s!?!@19!p@!EE lr ytu a@.ot s@|ed a PrEm&'ch*td rD. @ rcn r be abb to run ydr ads. To be fai b allol
orpMmacyadv€nseE. w make no €xdeplions.

Donl.bmot bb.tiiutlon.
Adrenitns is nor psnil€d td the pmdn or p.osmuttm

sM./Phi.hl.e ior P.end liiom.do!
Don i 6. Fhhhh! or olh.r smll' Lcllc.,
advedieingisnolpemilledlorsires@lledlnssenstvepe/$i3 ntonalion or doiey with rake rorms,
tal6e cLire, or uButndt€d @ Dl Gooqb TEdenErrs Eranpbs ol pcM':l hr@di(r i'rdde dar
add6Bs, user E'R. p*mdq .id/or p4me n6on.rin

s{.1 & Adolt Cqlbtrt

s.ru.l I .dut 6nt nr b r|nct d.
,dvenLrLng is not pemined ior lhe pE blion ot child ponog.6phy, any *xuarry $gEeslire @re.t

-woMr€ 
clrildd, 6 od'er noiffstrs@l s4d f,aledal. we also do d pemn ads prcmorins l@n

pomogEphyororhdpomogEphylhatdesrbes noderswho m ghtb. uiderage
E adpl.s includs, but ac not I mit€d io. adv€ni*hents tor't€en * , Een p.m', $d schml silp..noo6pr'y Ph* mle uEr Googr. d6 oor albw lrt; @nEnl @g.ds ol *n.fEr or not a .{e
enpl* s n govcmmenl €gulal ons on tlis k nd of advenisiig
While.pptuvabe.du/l related ads €i shsin she@uniri6s, ced:ii @untd$ 3ucn as G.maiy, China,
Kde, ..n hd€ *rr not shd ay ads @r€so.i4d .s Adu[ $iuar Conrcd srn as ads sirh 

-yponogcphic @.r€nt TheE m.y be oths etrecb ol famirv srarus on h@ your ads a€ se@d

TL.ollct fionoltunt t riric.d.
frhesolictalionottundsispEmoted nadrext th€dsr.ndngpagelhoudcr*dydisprayt r-exempt
st hs $ch d s01(cx3) sbtus in 0E uni€d srar6, and sh.old srar€ wlEt'er ilE donalids aG
la{.dlclide in turr or in pan other @untrib cd io hae an equivd.nl sbrus (musr be a csisteEd
oharily or not-fo.prcft olga. Etion)

hhrrtud{o.ds.go4le.ddsppooui/sr'ricpy'rt'B-gDid.liNr.draa.eTr&subrqri..
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HNvor, for the ericit ion ol oor'h..r cbnarirc, rhc n s bnding lEge m$l cb.ny sHe rh.r rhe ddi.n6

Tompl.r. gi.s ror Ad N.tworkt
DmlDmoa.LrD|.t .tb.for.d..n8r..ochrrdsd..
Adrenisiit€notpehttdrorthepEmolionofiefrpaIestesroradne orks Thsincudesprcducrsand
seryeslh.lc€abrenpaleorpre-g.i€Eiedreb!t ssorery ntandedro prclIrtumads

Tob-co td Cig.ntt-

Dont pEmoL lob.ao .nd cisaEito,
Adven s.g s fol p€m rEd lbr Ine prcmdbn or roba@ or lpb€cceGtalen producE, indlding cigareh$.
.!aE, ftlbo@ pipes. :.d rcrling p3F'

Dorr p&nbb ilh!.| rdnc d.vh-.
,Jvmisiio is nol perdined ror lhe pomot on of Ed.r iamme6 license p are @veE tatr c aig nal chan qe.s,

Th! pDmdon of w..pom l. @ticLd.
Advedising is not peh nsn tu. lhe pEmoiion or ena n weapons, such as i€ams, t ream @mpoienis,
.mnun'rion, balisss (3riEnb\?d€.), bunet y kni€, ad brass kiud&s

Webn$Lr Guid.lln.a Violaiio..

D.nlp rot uE@.DLbt sb|flbr rEhntqo*
Adwnising is not p.miti.d ror dB p.odotion of cro.king. ketftd .tumng srrch ensirc spamtns and
dmfray pEg€s The6e on.cceplabre lehdiques and s6M€s aiadesdbed n the GoodeWebdasier
Gu derines. Ads and sir* prcmofng euch redhnqu..vilbe d s.pprov€d
we .Lso komlMd r}9l yoo dmply with he Gt o, |ne Gmte webtuEr Guidclins vhEh .€g6t h6r

Inp ..Jq. dsLoolLc.lur ropon b.r Googre^dwor!Hdpcdtl
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Gompli mentary R i ngtones
SelectYour Carrier

EnblYoul Phone Numbef

@ Cet Your COMPUMENTARY RING-fONI
Selec-tYour Garrler

Sp'lnt ', Qtttet'
at&t nswo.r -g

biEti |00!&'10, '€dd4bi5vsIw'nodj t .

mturr*.tEbE.4hc-66d,16

IF.r [ , I i l t , cricKet

S.l.cr tou. cotlphon. drrt r.bov. th3a et|br you. Phon. nunbar
.nd .trrt downlordins conpllm€nt ty .lngtoni to ydr Phon. In l0 .€cotd. or

tr! dng@o..-toc.ll.om "The inlemeb largest selection of Conplimenlary Ringlones.
Revi6w

bnP?q!rR{inenc}'*c||'on: DsDlo'l tooet co4rdddy iiigds rM ,^T&r, v@ srr-

Case5:08-cv-02738-JF   Document49    Filed01/16/09   Page74 of 87



r;d'! ieq lu 6m rtr.eidFr
,di;$hoia tib r@
;.r w" hee M' too.@o p, sb '* r q(\ wsr.06r6'tJd ndbdspohd g:elfre {

Nrvrsdd: !e!e la edRhdoie

hfrp4A^w'fteling[H.o(eucod
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Get a C0MPLIMENTARY Ringtone
Please Select Your Carrier

cEuu Rorc'

hf,D://wJijgl@,''.on'?ad-173|733137&k4fu-9n||.|}.1'' Ri.Aox*cd - Nov Elh Yor |h. Nuba
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hq]turilgid@"re.dd.r€rer lN 'h6*f'ow4heoi'qdElqM]l.Nfr.dv@l
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P'vd\ boro I en.of<ea.^e con6!' .lRjrc,ors lf.)_&.trL9rs! l!.!!&]89!s!

htrp ' ' ! .snngbnsccc(on/\d=|7
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GetaG0tUlPLlMElfl
oraCodTMSenilniniwt3I Rqgtone

tasybEF!

Glliet .3 tc e I t..".$sC
@ tq#

st p l. Ennar your phona nllibar
Wn.€ .hdlc re r.hd your dngbn6?

) r--T--l-

crk16r

hlprM.rituk@rodtof!._ld.471't,ljn36tt-2622\7 -.
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hl'/1}wliclt.kldEsrcnnon:el-j
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BONUS Real Music Tones
Sta here.

@

*6-- .r,{",,. GUlg ico,.-a

Gxdudhs bn !.ry c! sseqipron, a
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